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4 Survey Results
4.1 Report on Survey Response

A total of 1,776 companies were contacted resulting in 1,102 emails being distributed.
Of the companies contacted, 784 responded to all or part of the survey (response rate of
71.1% of email invitations 44.1% of total contacts).

The following indicates the question used in the survey instrument and analysis of the
results. (Please note that results were only considered “Key Findings’ if the sample size
was 15 or greater.)

4.2 Which is the primary industry your organization competes
in?

Figure 1 —Industry representation of companies completing the survey
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776 responzes

Table1-Industry key detailing the type of businessin each category

Agriculture and Related

Savice Animal Breeding Services, Poultry Services, Crop Dusting, etc.

Other Primary Fishing, Trapping, Logging and Forestry, Mining, Oil and Gas

Food and Beverage Processing, Textiles, Wood, Printing, Publishing, Metal

Manufacturin " ) .
9 Fabricating, Machinery and Equipment, etc.

Residential and Non Residential Construction, Heavy Construction,

Construction Highway Construction, Concrete Installation, Roofing, Contracting, etc.

Transportation of goods and services by Air, Railway, Water and Motor

Transportation and Storage vehicles, Grain Elevators, Storage and Warehousing, etc.

Communication and Television, Radio, Cable, Telecommunications, Postal and Courier
Utilities Services, Electricity, Water, Natural Gas, €tc.
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Retail and Wholesale Trade | Repair Shops, Service Stations, Stores, Lumber Y ards

Finance, Insurance and Trust Companies, Banks, Business Financing, Investment, Health Insurers,
Rea Estate Real Estate Operators and Owners, €etc.

Employment Agencies, Computer Services, Accounting, Advertising,

Business Services Lawyers, Consultants, etc.

Federal, Provincial, and Local: Defense, Police Services, Fire fighting,
Courts of Law, Immigration Services, Labour and Employment Services,
Foreign Affairs, Recreation and Culture, Transportation and
Communication, etc.

Government Services

Sheltered Workshops, Hospitals, Health Boards, Doctors, Dentists,

Health Services Chiropractors, Medical Laboratories, Blood Banks, etc.
Non-institutional Social Services such as Family Planning, Child Welfare,
Social Services Crisis Intervention, Offices of Social Service Practitioners such as

Psychologists, Social Workers, Social Services Associations and Agencies,
etc.

Elementary and Secondary, Universities, Technical Institutes,

Educational Services . . ' .
Correspondence Providers, Library Services, Museums and Archives

Accommodation, Food and

) Hotels, Restaurants, Bars, Taverns, Night Clubs, etc.
Beverage Services

Tourism Tourism

Amusement & Recreational Services, Motion Picture/Video Production,
Theatre, Sports & Recreation Clubs. Barber and Beauty Shops, Funeral
Services, Religious Organizations, Labour Organizations, Political
QOrganizations, etc.

Other Services

Key findings:
Almost half of the respondents (48.4%) are in the Business Service,
Manufacturing, or Trade industries.

4.3 Please indicate which sector most appropriately describes
your organization

Figure 2 — Sector representation of companies completing the survey

669 (206.5%) Private Sector

11 (1.4%) Health/Public

8 (3.6%) Health/Private
65 (8.4%) Public Sector

773 responzes
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Table 2 — Thefollowing sector key can be used asto the type of businessin each

category

Private Sector _Gopd_s and servicesthat are operated by and undertaken by private
individuals, rather than by government

Public Sector Not privately owned and is controlled by one of thetiers of government

Health Care Services/Public

Sector

Provides patient or client carein a setting not privately owned and is
controlled by one of thetiers of government

Health Care Services/Private

Sector

Provides patient or client care in a business setting operated by and
undertaken by private individuals, rather than by government, excluding
manufacturers in the health care industry

Table 3—Industry and sector breakdown of the companies completing the survey

Industry Totals Private Sector Public Sector Healt_h/ He_alth/

Public Private
Totals 774 (100%) 670 (86.5%) 65 (8.4%) 11 (1.4%) 28 (3.6%)
Bus. Services 148 (19.1%) 143 (96.6%) 4 (2.7%) 0 (0.0%) 1 (0.7%)
Manufacturing 121 (15.6%) 119 (98.3%) 1 (0.8%) 1 (0.8%) 0 (0.0%)
Trade 105 (13.6%) 105 (100.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%)
Finance 73 (9.4%) 68 (93.2%) 5 (6.8%) 0 (0.0%) 0 (0.0%)
Transportation 53 (6.8%) 53 (100.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%)
Accommodation 35 (4.5%) 34 (97.1%) 1 (2.9%) 0 (0.0%) 0 (0.0%)
Other Services 34 (4.4%) 30 (88.2%) 4 (11.8%) 0 (0.0%) 0 (0.0%)
Construction 33 (4.3%) 32 (97.0%) 1 (3.0%) 0 (0.0%) 0 (0.0%)
Communication 29 (3.7%) 27 (93.1%) 2 (6.9%) 0 (0.0%) 0 (0.0%)
Government 27 (3.5%) 2 (7.4%) 25 (92.6%) 0 (0.0%) 0 (0.0%)
Health 27 (3.5%) 2 (7.4%) 1 (3.7%) 5 (18.5%) 19 (70.4%)
Agriculture 26 (3.4%) 19 (73.1%) 6 (23.1%) 1(3.8%) 0 (0.0%)
Education 22 (2.8%) 12 (54.5%) 10 (45.5%) 0 (0.0%) 0 (0.0%)
Social 20 (2.6%) 7 (35.0%) 1 (5.0%) 4 (20.0%) 8 (40.0%)
Tourism 12 (1.6%) 8 (66.7%) 4 (33.3%) 0 (0.0%) 0 (0.0%)
Other Primary 9 (1.2%) 9 (100.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%)

Key findings:

Most respondents (86.5%) represent the private sector, with each industry
having a relatively high percentage in the private sector compared to the public
sector, the exception being Government.

Industriesthat are primarily in the public sector are Government (92.6%),
Education (45.5%), and Tourism (33.3%).
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4.4 Which of the following best describes the current stage of
your company?

Figure 3 - Growth indications of Saskatoon companiesfor 2001

292 responses

320 (47.5%) Growth

316 (45.7%) Stable

16 (2.3%) Decline

1 (4.5%) Start-up

Table4 —Industry specific growth indications for Saskatoon companiesin 2001

Industry Totals Start-up Decline Stable Growth
Totals 693 (100%) 31 (4.5%) 17 (2.5%)| 316 (45.6%) 329 (47.5%)
Bus. Services 141 (20.3%) 11 (7.8%) 1 (0.7%) 60 (42.6%) 69 (48.9%)
Manufacturing 119 (17.2%) 3 (2.5%) 4 (3.4%) 45 (37.8%) 67 (56.3%)
Trade 104 (15.0%) 6 (5.8%) 3 (2.9%) 46 (44.2%) 49 (47.1%)
Finance 68 (9.8%) 0 (0.0%) 0 (0.0%) 36 (52.9%) 32 (47.1%)
Transportation 53 (7.6%) 0 (0.0%) 3(5.7%) 25 (47.2%) 25 (47.2%)
Accommodation 34 (4.9%) 1 (2.9%) 2 (5.9%) 21 (61.8%) 10 (29.4%)
Construction 32 (4.6%) 0 (0.0%) 1 (3.1%) 22 (68.8%) 9 (28.1%)
Other Services 30 (4.3%) 0 (0.0%) 0 (0.0%) 17 (56.7%) 13 (43.3%)
Communication 26 (3.8%) 3 (11.5%) 1 (3.8%) 10 (38.5%) 12 (46.2%)
Health 21 (3.0%) 1 (4.8%) 0 (0.0%) 10 (47.6%) 10 (47.6%)
Agriculture 19 (2.7%) 3 (15.8%) 1 (5.3%) 4 (21.1%) 11 (57.9%)
Social Services 15 (2.2%) 0 (0.0%) 1 (6.7%) 7 (46.7%) 7 (46.7%)
Education 12 (1.7%) 3 (25.0%) 0 (0.0%) 3 (25.0%) 6 (50.0%)
Other Primary 9 (1.3%) 0 (0.0%) 0 (0.0%) 6 (66.7%) 3 (33.3%)
Tourism 8 (1.2%) 0 (0.0%) 0 (0.0%) 4 (50.0%) 4 (50.0%)

Table5— Sector specific growth indicationsfor Saskatoon companiesin 2001

Sector Totals Start-up Decline Stable Growth
Totals 693 (100%) 31 (4.5%) 17 (2.5%)| 316 (45.6%)| 329 (47.5%)
Private 665 (96.0%) 29 (4.4%) 17 (2.6%)| 303 (45.6%)| 316 (47.5%)
Health/Private 28 (4.0%) 2 (7.1%) 0(0.0%)| 13 (46.4%) 13 (46.4%)
Public 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%)
Health/Public 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%)
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Key fin

dings:

47.5% of companiesindicated that they are currently in a growth stage,
compared to 43.2% of companiesin the 2000 survey.

45.7% of companiesindicated that they are currently in a stable stage,
compared to 39.0% of companiesin the 2000 survey.

Theindustries with the highest proportion of companies currently experiencing
growth are Agriculture (57.9%) and Manufacturing (56.3%).

Theindustries with the lowest proportion of companies currently experiencing
growth are Construction (28.1%) and Accommodation (29.4%).

The industries with the highest proportion of companies currently experiencing
decline (and also with lower growth proportions) are Social Services (6.7%),
Accommodation (5.9%), Transportation (5.7%), and Agriculture (5.3%).

The industries with the highest proportion of companies currently in the start-
up stage are Agriculture (15.8%) and Communication (11.5%).

The Private sector has 47.5% of the respondentsin a growth stage.

The Health/Private sector has 46.4% of the respondentsin a growth stage.

4.5 Oneyear ago, how would you have described the stage of
your company?

Figure

4 — Growth indications of Saskatoon companiesfor last year (2000)

272(39.3%) Stable 6 (3.8%) Decline
3(12.0%) Start-up
12 {1.7%) Mot In Business

200 (43.2%) Growth

692 responses
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Table 6 — Industry specific growth indications for Saskatoon companiesin 2000

Industry Totals Start-up Decline Stable Growth No_t In
Business
Totals 693 (100%) 83 (12.1%) 26 (3.8%) 272 (39.2%) 299 (43.1%) 12 (1.7%)
Bus. Services 140 (20.3%) 28 (20.6%) 4 (2.8%) 47 (33.3%) 58 (41.1%) 3 (2.1%)
Manufacturing 119 (17.2%) 8 (6.7%) 5 (4.2%) 40 (33.6%) 64 (53.8%) 2 (1.7%)
Trade 104 (15.0%) 9 (8.7%) 7 (6.7%) 43 (41.3%) 41 (39.4%) 4 (3.8%)
Finance 68 (9.8%) 2 (2.9%) 0 (0.0%) 29 (42.6%) 36 (52.9%) 1 (1.5%)
Transportation 53 (7.6%) 3(5.7%) 4 (7.5%) 22 (41.5%) 24 (45.3%) 0 (0.0%)
Accommodation 34 (4.9%) 7 (20.6%) 2 (5.9%) 12 (35.3%) 12 (35.3%) 1 (2.9%)
Construction 32 (4.6%) 0 (0.0%) 0 (0.0%) 23 (71.9%) 9 (28.1%) 0 (0.0%)
Other Services 30 (4.3%) 7 (23.3%) 1 (3.3%) 15 (50.0%) 6 (20.0%) 1 (3.3%)
Communication 26 (3.8%) 6 (23.1%) 0 (0.0%) 12 (46.2%) 8 (30.8%) 0 (0.0%)
Health 21 (3.0%) 2 (9.5%) 0 (0.0%) 8 (38.1%) 11 (52.4%) 0 (0.0%)
Agriculture 19 (2.7%) 5 (26.3%) 0 (0.0%) 5 (26.3%) 9 (47.4%) 0 (0.0%)
Social 15 (2.2%) 1 (6.7%) 0 (0.0%) 6 (40.0%) 8 (53.3%) 0 (0.0%)
Education 12 (1.7%) 4 (33.3%) 1 (8.3%) 1 (8.3%) 6 (50.0%) 0 (0.0%)
Other Primary 9 (1.3%) 1(11.1%) 0 (0.0%) 5 (55.6%) 3 (33.3%) 0 (0.0%)
Tourism 8 (1.2%) 0 (0.0%) 1(12.5%) 4 (50.0%) 3 (37.5%) 0 (0.0%)
Government 2 (0.3%) 0 (0.0%) 1 (50.0%) 0 (0.0%) 1 (50.0%) 0 (0.0%)
Table 7 — Sector specific growth indications for Saskatoon companiesin 2000
Sector Totals Start-up Decline Stable Growth NEE 0
Business

Totals 693 (100%) 84 (12.1%) 26 (3.8%)| 272 (39.2%) 299 (43.1%) 12 (1.7%)
Private 665 (96.0%) 82 (12.3%) 26 (3.9%)| 262 (39.4%) 283 (42.6%) 12 (1.8%)
Public 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%)
Health/Public 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%)
Health/Private 28 (4.0%) 2 (7.1%) 0 (0.0%) 10 (35.7%) 16 (57.1%) 0(0.0%)

Key findings:

82.5% of respondents indicated their company was growing or stable last year.

» Asindicated previoudly, results for the current year are 93.2%.

One year ago, the industries with the highest proportion of companies
experiencing growth were Manufacturing (53.8%), Social (53.3%), Finance
(52.9%) and Health (52.4%).

» Asindicated previoudly, results for the current year are Agriculture and
Manufacturing.

One year ago, the industries with the lowest proportion of companies
experiencing growth were Other Services (20.0%), Construction (28.1%), and
Communication (30.8%).

» Asindicated previoudly, results for the current year are Construction and
Accommodation.

One year ago, the industries with the highest proportion of companies
experiencing decline were Transportation (7.5%), Trade (6.7%) and
Accommodation (5.9%).
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» Asindicated previoudly, results for the current year are Social Services,
Accommodation, and Transportation.

Oneyear ago, the industries with the highest proportion of companiesin the

start-up stage were Agriculture (26.3%), Other Services (23.3%) and

Communication (23.1%).

» Asindicated previoudly, results for the current year are Agriculture and
Transportation.

One year ago, 42.6% of Private sector businesses indicated they were growing.

» Asindicated previoudly, results for the current year are 47.5%.

One year ago, 57.1% of the companiesin the Health/Private sector considered

themselves to have been growing.

» Asindicated previoudly, results for the current year are 46.4%.

4.5.1 You indicated the growth rate of your company has changed.
Please choose from the following reasons.

Figure5 — Reasonsfor change in company growth rate from 2000 to 2001
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Table 8 — Description key for indicated reason for a changein growth

Demand Change in demand for products/services
Direction Change in organization direction
Market Market change

Technology Technology change

Skilled Workers | Availahility of skilled workers

Other Other reasons (please specify)
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Table 9 — Industry specific reason for changein growth rate from 2000 to 2001

: q Skilled
Industry Technology Demand Market Direction Workers Other
Totals 32 (15.0%) 102 (47.7%)| 75 (35.0%) 84 (39.3%)| 22 (10.3%)| 8(3.7%)
Bus. Services 12 (22.2%) 28 (51.9%)| 16 (29.6%) 20 (37.0%)] 6 (11.1%)] 2(3.7%)
Manufacturing 6 (15.0%) 18 (45.0%)| 15 (37.5%) 15 (37.5%)] 8(20.0%)] 2 (5.0%)
Trade 3(10.0%) 14 (46.7%)| 12 (40.0%) 11 (36.7%)] 4 (13.3%)] 3 (10.0%)
Transportation 2 (12.5%) 9(56.3%)| 6 (37.5%) 5 (31.3%) 1(6.3%)| 0(0.0%)
Accommodation 0 (0.0%) 6 (37.5%)| 7 (43.8%) 6 (37.5%) 1(6.3%) 1(6.3%)
Finance 1 (6.7%) 4(26.7%)| 9 (60.0%) 7 (46.7%)]  0(0.0%)] 0(0.0%)
Other Services 2 (16.7%) 4(33.3%)| 3 (25.0%) 7 (58.3%) 0(0.0%)| 0(0.0%)
Communication 3 (42.9%) 5(71.4%)]  0(0.0%) 4(57.1%)] 0(0.0%)] 0(0.0%)
Health 0 (0.0%) 4 (80.0%)[ 1 (20.0%) 2 (40.0%)| 1 (20.0%) 0 (0.0%)
Agriculture 0 (0.0%) 3 (75.0%) 0 (0.0%) 1 (25.0%) 0 (0.0%)[ 0 (0.0%)
Construction 1 (25.0%) 3(75.0%)| 1 (25.0%) 1(25.0%)| 1 (25.0%)| 0(0.0%)
Social 0 (0.0%) 2 (66.7%)| 1 (33.3%) 1 (33.3%) 0(0.0%)| 0 (0.0%)
Education 0 (0.0%) 1(33.3%)| 2 (66.7%) 1 (33.3%) 0 (0.0%) 0 (0.0%)
Other Primary 1 (50.0%) 0 (0.0%)] 1 (50.0%) 0(0.0%)] 0(0.0%)] 0(0.0%)
Tourism 0 (0.0%) 0 (0.0%) 0 (0.0%) 2 (100.0%) 0(0.0%)[ 0 (0.0%)
Government 1 (100.0%) 1 (100.0%)| 1 (100.0%) 1 (100.0%) 0(0.0%)[ 0(0.0%)
Table 10 — Sector specific reasons for changein growth rate from 2000 to 2001
Sector Technology Demand Market Direction Skilled Other
Workers

Totals 32 (15.0%)| 102 (47.7%)| 75 (35.0%) 84 (39.3%) 22 (10.3%)| 8 (3.7%)
Private 32 (15.3%) 97 (46.4%)| 75 (35.9%) 82 (39.2%) 21 (10.0%)[ 8 (3.8%)
Health/Private 0(0.0%)]  5(100.0%)  0(0.0%) 2 (40.0%) 1 (20.0%)| 0 (0.0%)
Public 0 (0.0%) 0(0.0%)] 0(0.0%) 0 (0.0%) 0(0.0%)] 0 (0.0%)
Health/Public 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%) 0(0.0%)| 0(0.0%)

Other Reasons Given:
New business this year (4)
New business last year (3)
Accumulation of many small things (1)

Key findings:

A changein demand for products and services (47.4%), a changein the
organization’ s direction (39.4%), and market change (34.7%) account for the

largest portion of responses (respondents could choose more than one reason if
appropriate).
Changein demand for products and services accounted for the largest response
from Transportation (56.3%) and Business Services (51.9%).
Changein the organizations direction accounted for the largest response from

‘Other Services (58.3%) and Finance (46.7%).
Market change accounted for the largest response from Finance (60.0%).

Availability of skilled workers accounted for the largest response from
Manufacturing (20.0%).
Technology change accounted for the largest response from Business Services

(22.2%).
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Figure 6 — Reasons why companies are growing thisyear but were not a year ago
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Key findings:

Companiesthat are currently growing indicated a change in demand for
products or services as the number one reason for growth (55.1%), while a
change in company direction was the second most common reason (49.0%).

4.6 Over the past year, has your organization experienced
difficulty in hiring for certain occupations? Please indicate
the occupation, the average length of time the occupation is
vacant at your organization, as well as the reason for the

hiring difficu

Ity.

Table 11 — Top ten occupations companies ar e having difficulty hiring

Occupations Number of Respondents
Sales Person 39
Labourers 30
Manager 20
Truck Driver 20|
Welders 17
Receptionist 16
Food & Beverage Servers 14
Machinists 13
Mechanics 12
Administrative Assistant 11
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Please refer to Appendix B2 for a complete listing of occupations, the length of vacancy

for the top ten occupations, and the top 7 difficult to hire occupations within each

industry.

Table 12 — Occupations with over a 1-year vacancy

. Number of . Number of
Occupations Occupations
P Respondents P Respondents
Account Executive 1 Office manager 1

Accounting Personnel

Operating Room Technicians

Air Quality Scientist

Owner Operators

Aircraft Maintenance

Painters

Aircraft maintenance engineer

Parts person

CEO

Photogrammitrist

Chartered Accountant

Professor

Collections

Quality engineer

Computer Technicians

Radiation Oncologists

Construction superintendent

Radiation Therapists

Consultants

Real Estate Agents

Electrical Engineer

Registered Nurse

Engineer Registered Psychologist
Executive Director Research Scientists
Fabricators Sales Person

Flower designer

Seamless coating installer

Gear hobbers

Seamstress

Geo-environmental Engineer

Security Analyst

Hardware Consultant

Steel draftsperson

Installers

Technical Writer

Investment Advisor

Technician

Licensed embalmer/funeral director

Trades persons

LPN

Truck Driver

Manager Upholsterers
Meat Cutter Warehouse staff
Mechanics Water Resources Engineer

Medical Oncologists

Website Designers

Medical Physicists

e R N N R NI e G G G e e e e e G R G e [

Youth Worker

e R (M G e i A G R N G e R G R B I G
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Figure 7 — Reasons for hiring difficulty
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Table 13 - Key toreasonsfor hiring difficulties

experienced shortage of experienced workers

skilled shortage of skilled workers

available shortage of available workers

turnover high turnover in this occupation
Saskatoon difficulty attracting workers to Saskatoon
out-migration  |workers leaving the city

training lack of local training facilities/programs
conditions unappealing working conditions

Key findings:

Lack of experienced workers (44.7%) and lack of skilled workers (38.9%)
account for the biggest difficulty facing Saskatoon companiesin hiring
employees.
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Table 14 — Industry reasons for hiring difficulty

Industry available skilled experienced | Saskatoon |conditions| turnover |outmigration| training other
Agriculture 5(27.8%)] 3(16.7%)] 10 (55.6%)] 1(5.6%)] 0(0.0%)] 0(0.0%)] 0 (0.0%)] 1 (5.6%)[2 (11.1%)
Other Primary 1 (14.3%) 3 (42.9%) 0 (0.0%)| 1 (14.3%)| 0(0.0%)] 0(0.0%)| 0 (0.0%)|1 (14.3%)|1 (14.3%)
Manufacturing 27 (20.0%)| 63 (46.7%)| 72(53.3%)| 8(5.9%)| 5 (3.7%)| 11 (8.1%) 5 (3.7%)| 8 (5.9%)| 3 (2.2%)
Construction 10 (23.3%)| 21 (48.8%)| 23 (535%)| 7(16.3%)] 1(2.3%)| 1(2.3%)] 4(9.3%)| 1(2.3%)| 0 (0.0%)
Transportation 6 (11.3%)] 16 (30.2%)| 23 (43.4%)] 5 (9.4%)] 3(5.7%)[ 16 (30.2%)| 4 (7.5%)[ 2 (3.8%)[ 5 (9.4%)
Communication 1 (5.0%) 9 (45.0%) 8 (40.0%)| 2 (10.0%)[ 1(5.0%)] 0 (0.0%) 1 (5.0%)| 0 (0.0%)|2 (10.0%)
Trade 34 (33.7%)| 42 (41.6%)| 44 (43.6%)] 5 (5.0%)] 3 (3.0%)| 12 (11.9%)| 4 (4.0%)| 6 (5.9%)] 5 (5.0%)
Finance 4(10.3%)[ 17 (43.6%)| 18 (46.2%)] 4 (10.3%)] 0(0.0%)] 3 (7.7%) 3(7.7%)[ 0(0.0%)[7 (17.9%)
Bus. Services 21(19.8%)| 36 (34.0%)| 54 (50.9%)| 14 (13.2%)| 6 (5.7%)| 12 (11.3%)| 11 (10.4%)| 6 (5.7%)| 5 (4.7%)
Government 3 (13.6%) 6 (27.3%) 8(36.4%)| 2(9.1%)| 2(9.1%)] 1(45%)] 0(0.0%)| 0(0.0%)|4 (18.2%)
Health 16 (84.2%)] 11 (57.9%)| 11 (57.9%)] 7 (36.8%)| 4 (21.1%)] 1 (5.3%)| 6 (31.6%)|6 (31.6%)[2 (10.5%)
Social 3 (27.3%) 5 (45.5%) 2(182%)] 1(9.1%)] 1(9.1%)] 2(182%)[ 0(0.0%)[ 0(0.0%)] 0 (0.0%)
Education 3(23.1%) 2 (15.4%) 1(7.7%)| 1(7.7%)| 0(0.0%)| 3(23.1%)| 0(0.0%)| 0 (0.0%)|3 (23.1%)
Accommodation 16 (27.1%)| 22 (37.3%)| 16 (27.1%)] 3(5.1%)| 1 (1.7%)| 19 (32.2%)| 4 (6.8%)| 0 (0.0%)| 2 (3.4%)
Tourism 1 (12.5%) 3 (37.5%) 2 (25.0%)| 2 (25.0%)| 2 (25.0%)] 2 (25.0%)] 0 (0.0%)| 0(0.0%)|1 (12.5%)
Other Services 7 (24.1%) 7 (24.1%)| 13 (44.8%)] 1 (3.4%)| 1 (3.4%)| 5 (17.2%) 2 (6.9%)[ 1 (3.4%)[ 0 (0.0%)
Total 158 (23.1%)| 266 (38.9%)| 305 (44.7%)| 64 (9.4%)| 30 (4.4%)| 88 (12.9%)| 44 (6.4%)|32 (4.7%)|42 (6.1%)

Table 15 — Number of companieswith hiring difficulties

Industry Diffi(_:ulty T £ .Of % of Total
Hiring Companies

Total 456 758 60.2%

Construction 27 33 81.8%

Accommodation 26 34 76.5%

Transportation 37 50 74.0%

Manufacturing 83 119 69.7%

Trade 68 103 66.0%

Government 16 25 64.0%

Health 16 27 59.3%

Education 13 22 59.1%

Tourism 7 12 58.3%

Other Services 19 33 57.6%

Social 11 20 55.0%

Communication 15 28 53.6%

Finance 36 73 49.3%

Agriculture 12 25 48.0%

Bus. Services 67 145 46.2%

Other Primary 3 9 33.3%

Key Findings:
I ndustries with above average difficulty in hiring certain occupations are
Construction (81.8%), Accommodation (76.5%), Transportation (74.0%),
Manufacturing (69.7%), Trade (66.0%), and Government (64.0%).
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4.7 Where do you plan to find your workers for which you are
experiencing a difficulty in hiring?

Figure 8 — Recruitment tactics cited for difficult to hire employees
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Table 16 — Recruitment tactics key

Newspaper

Newspaper / Journal ads

Emp. Referral

Employee Referrals (may include employee referral bonus programs)

Train in-house

In-house training

Networking Networking

Internet Internet Resources

Outside SK From outside Saskatchewan but within Canada
Univ. Recruitment University Recruitment

Prof. Assoc. Professional Associations

Under-qualified

Use under-qualified staff

Temp / Contract

Temporary / Contract staff

Emp. Agencies

Employment Agencies

Job Fairs

Job Fairs

Foreign

Foreign Workers (hire from outside Canada)

Over-qualified

Use over-qualified staff

Other Responses:

Acquaintances (7)

SIAST (5)

Applicants (2)

Saskatoon Business College (2)

Please refer to Appendix C2 for a complete listing of other responses.
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Key findings:
The top three methods Saskatoon companies use to recruit difficult to hire
skilled workers are the newspaper (60.5%), employeereferrals (53.3%) and
through in-house training (47.9%).
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Table 17 — Industry specific recruitment tactics for difficult to hire employees

Emp. 8 Outside [ Univ. Under- Temp / Emp. |Trainin-| Over- Net- News- [ Prof. Job

Inalrey [Tl Referral FeEl SK Recruit.| qualified | Contract | Agencies | house | qualified |working| paper | Assoc. | Fairs Oz
IAgriculture 6 3 5 7] 7] 1 1 1 2 0 4 5 4 1 0
9 (50.0%)| (25.0%)| (41.7%)| (58.3%)| (58.3%) (8.3%) (8.3%) (8.3%)| (16.7%) (0.0%)| (33.3%)| (41.7%)| (33.3%)[ (8.3%) (0.0%)
Other Prima 1 1 0 1 1 0 1 1 3 0 2 1 1 0 0
Y (33.3%)| (33.3%)] (0.0%)| (33.3%) (33.3%) (0.0%) (33.3%) (33.3%)| (100%) (0.0%)| (66.7%) (33.3%)| (33.3%)| (0.0%)| (0.0%)
Manufacturin 15 38 5 15 8 21 11 16 51 4 21 52 5 6 8
9 (18.1%)| (45.8%)| (6.0%) (18.1%) (9.6%)| (25.3%)  (13.3%)  (19.3%)| (61.4%) (4.8%)| (25.3%)| (62.7%) (6.0%) (7.2%) (9.6%)
Construction 6 15 1 6 2 5 7 5 16 0 6 11 1 0 0
(22.2%)| (55.6%) (3.7%) (22.2%) (7.4%)| (185%)| (25.9%)  (18.5%) (59.3%) 0.0%)| (22.29%)| (40.7%) (3.7%)| (0.0%) (0.0%)

Transportation 10 24 1 10 0 5 7 10 19 1 10 27| 5 2 2
p (27.0%)| (64.9%) (2.7%)| (27.0%)| (0.0%)  (13.5%) (18.9%)  (27.0%)| (51.4%) (2.7%)| (27.0%)| (73.0%)| (135%)| (5.4%) (5.4%)
Communication 6 9 0 6 4 2 2 1 6 0 4 6 4 1 1
(40.0%)| (60.0%)| (0.0%)| (40.0%)| (26.7%)| (13.3%)|  (13.3%) (6.7%)| (40.0%) (0.0%)| (26.7%)| (40.0%)| (26.7%)| (6.7%)] (6.7%)

Trade 11 40 1 8 4 15 8 7 37 2 20 40 9 3 7]
(16.2%)| (58.8%) (1.5%)| (11.8%)| (5.9%) (22.1%)| (11.8%)| (10.3%)| (54.4%) (2.9%)| (29.4%)| (58.8%)| (13.2%)| (4.4%)| (10.3%)

Finance 6 20 1 7] 8 6 6 4 11 0 16 26 7 4 3
(16.7%)| (55.6%)| (2.8%)| (19.4%)| (22.2%) (16.7%) (16.7%) (11.1%)| (30.6%) (0.0%)[ (44.4%) (72.2%)| (19.4%)| (11.1%)| (8.3%)

BuSiness Services 28, 38 3 25 26 9 18] 6 27, 5 36 32 18] 10 4
(41.8%)| (56.7%)| (4.5%)| (37.3%)| (38.8%) (13.4%) (26.9%) (9.0%)| (40.3%) (7.5%)| (53.7%)| (47.8%)| (26.9%)| (14.9%)| (6.0%)

Government 7 6 1 7 8 1 3 5 6 1 6 12| 8 4 2
(43.8%)| (37.5%)| (6.3%)| (43.8%)| (50.0%) (6.3%) (18.8%) (31.3%)| (37.5%) (6.3%) (37.5%) (75.0%)| (50.0%)| (25.0%)| (12.5%)

Health 8 10] 5 6 7] 3 6 4 5 1 6 11 9 5 3
(50.0%)| (62.5%)| (31.3%)| (37.5%)| (43.8%) (18.8%) (37.5%) (25.0%)| (31.3%) (6.3%)| (37.5%)| (68.8%)| (56.3%)| (31.3%)| (18.8%)

Social 1 3 0 1 1 2 3 1 3 0 1 7] 2 0 2
(9.1%)| (27.3%)| (0.0%) (9.1%)| (9.1%) (18.2%)|  (27.3%) (9.1%)| (27.3%) (0.0%)] (9.1%)| (63.6%)| (18.2%)| (0.0%)| (18.2%)

Education 4 6 1] 2 4 1] 4 1] 2 0 4 6 6 2 0
(30.8%)| (46.2%)| (7.7%)| (15.4%)| (30.8%) (7.7%)|  (30.8%) (7.7%)| (15.4%) (0.0%)| (30.8%)| (46.2%)| (46.2%)| (15.4%)| (0.0%)

IAccommodation 9 14 1] 3 8 10| 5 4 11 1] 5 22 3 4 1]
(34.6%)| (53.8%)| (3.8%)| (11.5%)| (30.8%)| (38.5%)| (19.2%)|  (15.4%)| (42.3%) (3.8%)| (19.2%)| (84.6%)| (11.5%)| (15.4%)| (3.8%)

Tourism 1 3] 0 0 3] 1 1 1 3 0 5 2] 1 0 1
(14.3%)| (42.9%)| (0.0%)] (0.0%)| (42.9%) (14.3%)| (14.3%)|  (14.3%)| (42.9%) (0.0%)| (71.4%)| (28.6%)| (14.3%)| (0.0%)| (14.3%)

Other Services 6 6 2 7 4 5 3 3 10| 2 6 8 4 0 1
(31.6%)| (31.6%)| (10.5%)| (36.8%) (21.1%)| (26.3%)|  (15.8%)  (15.8%) (52.6%)|  (10.5%)| (31.6%)| (42.1%)| (21.1%) (0.0%) (5.3%)

Table 18 — Industry specific recruitment tactics for difficult to hire employees
Emp. g Outside | Univ. Under- Temp / Emp. Train in-[ Over- Net- News- | Prof. Job

Sector Internet Referral Foreign SK Recruit.| qualified | Contract | Agencies | house | qualified |working| paper | Assoc. | Fairs OIS
Private 103 213 19| 9] 72 79 72 59 196 14 133 229 60] 30 29
(25.8%)| (53.3%)| (4.8%)| (22.8%)| (18.0%) (19.8%)  (18.0%)  (14.8%)| (49.0%) (3.5%)| (33.3%)| (57.3%) (15.0%) (75%) (7.3%)

Public 15 13| 4 14 17| 5 7] 7 12 2 14 25 18] 7] 2
(40.5%)| (35.1%)| (10.8%)| (37.8%)| (45.9%) (13.5%) (18.9%)  (18.9%) (32.4%) (5.4%)| (37.8%)| (67.6%) (48.6%) (18.9%) (5.4%)

Health/Public 1] 3 2 2 1] 1] 3 2 2 0 1] 3 2 2 2
(20.0%)| (60.0%)| (40.0%)| (40.0%)| (20.0%)  (20.0%)|  (60.0%)|  (40.0%)| (40.0%) (0.0%)| (20.0%)| (60.0%)| (40.0%)| (40.0%)| (40.0%)

Health/Private 6 7 2 4 5 2 4 2 2 1 4 11 7 3 2
(42.9%)| (50.0%)| (14.3%)| (28.6%)| (35.7%)| (14.3%)| (28.6%)|  (14.3%)| (14.3%) (7.1%)| (28.6%)| (78.6%)| (50.0%)| (21.4%)| (14.3%)
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From the table showing the responses by industry, the most common methods of
recruiting for skilled workers can be determined for each industry. The table below
summarizes these findings.

Table 19 — Most common recruiting methods in each industry

Industry Most common methods of recruiting for skilled workers
Agriculture University recruitment, looking outside Saskatchewan but inside Canada, internet
Other Primary In-house training, networking
Manufacturing Newspaper/journal ads, in-house training
Construction In-house training, employee referrals
Transportation Newspaper/journal ads, employee referrals, in-house training
Communication Employee referrals
Trade Employee referrals, newspaper/journal ads, in-house training
Finance Newspaper/journal ads, in-house training
Bus. Services Employee referrals, networking, newspaper/journal ads
Government Newspaper/journal ads, professional associations, university recruitment
Health Newspaper/journal ads, employee referrals, professional associations
Social Newspaper/journal ads
Education Newspaper/journal ads, professional associations, employee referrals
Accommodation Newspaper/journal ads, employee referrals
Tourism Networking
Other Services In-house training

Aswadll, it isinteresting to note which industries are most likely to use certain methods of
recruiting skilled workers. The table below summarizes these findings.

Table 20 — Industries with highest adoption rating of recruiting methods

Method of Recruiting Skilled Workers

Industries Most Likely to Use Method of Recruitment

Internet

Health

Employee Referral

Transportation, Health, Communication

Foreign workers from outside Canada Health
Outside SK but within Canada Government, Communication
University Recruitment Government

Under-qualified

Accommodation, Other Services, Manufacturing

Temporary / Contract

Health

Employment Agencies

Government

In-house training

Manufacturing, Construction

Over-qualified

Other Services, Business Services

Networking Business Services

Newspaper Accommodation, Government, Transportation, Finance
Professional Associations Health, Government

Job Fairs Health, Government

Other Health

Key findings:

Over the past year, the top industries for using certain methods of recruiting

employees are as follows:

» Thetop usersof the newspaper for recruiting are Accommodation (84.6%),
Government (75.0%), Transportation (73.0%), and Finance (72.2%).

Innovation Consulting Group & Insightrix

57




SLMC — Saskatoon Labour Market Assessment Study and Key I mplementation Strategies March 2002

» Thetop users of employee referralsfor recruiting are Transportation
(64.9%), Health (62.5%), Communication (60.0%), and Trade (58.8%).

» Thetop usersof in-house training for recruiting are Manufacturing
(61.4%), Construction (59.3%), and Trade (54.4%).

» Thetop usersof the Internet for recruiting are Health (50%), Business
Services (41.8%), and Communication (40%).

4.7.1 You indicated on the previous question that you plan to look for
skilled workers outside Saskatchewan, but within Canada.
Please indicate which provinces.

Figure 9 — Canadian regions wher e Saskatoon companies ook for new employees
they are having difficulty hiring
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Table 21 — Industry specific statistics on Canadian regions wher e Saskatoon
companies look for new employees

Industry Manitoba Alberta B.C. Ontario Quebec Atlantic North
Canada
Agriculture 6 (85.7%) 7(100.0%) 4 (57.1%) 5(71.4%) 2(28.6%) 2 (28.6%) 1 (14.3%)
Other Primary 1 (100.0% 1(100.0%)| 1 (100.0%) 1 (100.0%) 1 (100.0%)|1 (100.0%) 1 (100.0%)
Manufacturing 11 (73.3% 12 (80.0%) 5 (33.3%)[ 6 (40.0%) 1(6.7%) 2 (13.3%) 2 (13.3%)
Construction 5(83.3%)  6(100.0%) 4(66.7%) 2(33.3%) 1(16.7%) 1(16.7%) 2 (33.3%)
[Transportation 9 (90.0%)[ 10(100.0%)[ 6(60.0%) 3(30.0%) 1(10.0%)[ 1(10.0%)] 2 (20.0%)
Communication 5 (83.3%) 5(83.3%) 4(66.7%) 5(83.3%) 1(16.7%) 1 (16.7%) 1 (16.7%)
Trade 6 (66.7%) 6(66.7%) 5(55.6%) 4 (44.4%) 2 (22.2%)| 3(33.3%) 4 (44.4%)
Finance 7 (100.0% 7 (100.0%)] 6(85.7%) 6 (85.7%) 3 (42.9%) 3 (42.9%) 1 (14.3%)
Business Services [16 (64.0% 23(92.0%) 15 (60.0%) 14 (56.0%) 2 (8.0%)| 3 (12.0%) 2 (8.0%)
Government 7 (100.0% 7 (100.0%) 5 (71.4%) 5 (71.4%) 5 (71.4%)| 4 (57.1%) 4 (57.1%)
Health 5 (83.3%) 5(83.3%)| 6(100.0%) 4(66.7%) 5(83.3%)[ 4 (66.7%) 5 (83.3%)
Social 1 (100.0% 1(100.0%)| 1 (100.0%) 1 (100.0%) 0 (0.0%)| 0 (0.0%) 0 (0.0%)
Education 2 (100.0% 2 (100.0%)| 2 (100.0%)[ 2 (100.0%) 1 (50.0%)2 (100.0%) 1 (50.0%)
IAccommodation 2 (66.7%) 3(100.0%)] 2(66.7%) 1(33.3%) 1(33.3%) 1(33.3%) 1 (33.3%)
Tourism 0 (0.0%) 0(0.0%)] 0(0.0%)] 0(0.0%) 0(0.0%) 0(0.0%)] 0 (0.0%)
Other Services 5 (71.4%) 6(85.7%) 4(57.1%) 4(57.1%) 2 (28.6%) 2(28.6%) 1 (14.3%)
Table 22 — Sector-specific statistics on Canadian regions wher e Saskatoon
companies look for new employees they are having difficulty hiring
Sector Manitoba Alberta B.C. Ontario Quebec étlantlc North
anada
Private 69 (75.0%)| 83 (90.2%)| 53 (57.6%)| 48 (52.2%)| 16 (17.4%)[ 19 (20.7%)| 17 (18.5%)
Public 14 (100.0%)| 13 (92.9%)| 11 (78.6%)| 11 (78.6%)| 7 (50.0%) 7 (50.0%)| 6 (42.9%)
Health/Public | 2 (100.0%)| 2 (100.0%)| 2 (100.0%)| 2 (100.0%)| 2 (100.0%)| 2 (100.0%)| 2 (100.0%)
Health/Private 3(75.0%)| 3(75.0%)| 4 (100.0%)| 2 (50.0%)| 3 (75.0%) 2 (50.0%)| 3 (75.0%)

Key findings:
Both the Public and Private sector plan to recruit mainly from western Canada
and Ontario. However, the Public sector, more so than the Private sector, plans
to recruit from Quebec, Atlantic Canada, and the North.
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4.8 Where do you regularly recruit your skilled workers?
Figure 10 — Regular recruitment tactics cited by employers.
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Keyflndlngs
Respondents indicate newspaper (60.6%), employee referrals (49.0%),
networking (33.8%), and in-house training (26.6%) as the top 4 methods of
recruiting skilled workers.
Adoption of the Internet as a means of recruiting employees was indicated by
17.0% of the respondents.
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Table 23 — Industry specific tactics for normal employee recruitment

Emp. ] Outside [ Univ | Under- | Temp /| Emp. [Trainin-| Over- Net- News- [ Prof. Job

IR Ly e Referral FEER SK Recruit. |qualified|Contractjagencies| house |qualified|working| paper [ Assoc. | Fairs it
Agriculture [§ 9 2] 2] 14 1 [§ 2] 7| 0 8| 18, 7| 0 0
9 (24.0%)| (36.0%)| (8.0%)| (8.0%)| (56.0%)[ (4.0%) (24.0%)| (8.0%)| (28.0%)| (0.0%)| (32.0%)| (72.0%)[ (28.0%)[ (0.0%) (0.0%)
Other Primary 2 2 0 0 0 0 0 2 5 0 2 6 2 0 1
(22.2%)| (22.2%)| (0.0%)| (0.0%)[ (0.0%)[ (0.0%)[ (0.0%)| (22.2%)| (55.6%)| (0.0%)| (22.2%)| (66.7%) (22.2%)[ (0.0%)| (11.1%)
Manufacturin 12 57 2] 10 11 17| 19 18] 36) 3 34 72 7 5 9
9 (10.1%)| (47.9%)] (1.7%)| (8.4%)| (9.2%) (14.3%)| (16.0%)| (15.1%)| (30.3%)| (2.5%)| (28.6%)| (60.5%) (5.9%) (4.2%) (7.6%)
Construction 4 15 0 3] 1 4 6] 5 7l 0 9 22 3] 0 4
(12.1%)| (45.5%)| (0.0%)| (9.1%)| (3.0%)[ (12.1%)[ (18.2%)| (15.2%)| (21.2%)| (0.0%)| (27.3%)| (66.7%)[ (9.1%)[ (0.0%) (12.1%)
Transportation 7l 33 0 7l 2] 3] 5 5 13 1 16 34 6] 2] 3]
P (14.0%)| (66.0%)| (0.0%)| (14.0%)| (4.0%)[ (6.0%) (10.0%)| (10.0%)| (26.0%)| (2.0%)| (32.0%)| (68.0%) (12.0%)[ (4.0%) (6.0%)
Communication 8| 15 1 3] 7| 2] 4 2] 7| 1 5 11 5 1 5
(28.6%)| (53.6%)| (3.6%)| (10.7%)| (25.0%)[ (7.1%)| (14.3%)| (7.1%)| (25.0%)| (3.6%)| (17.9%)| (39.3%)[ (17.9%)[ (3.6%) (17.9%)
Trade 12 54 0 [§ [§ [§ 16 18, 38 1 32 66 8| 2] 5
(11.5%)| (51.9%)| (0.0%)| (5.8%) (5.8%) (5.8%) (15.4%)| (17.3%)| (36.5%)| (1.0%)| (30.8%)| (63.5%) (7.7%)[ (1.9%) (4.8%)
Finance 8| 40 1 6| 11 2] 10 7] 16 0 32 46 12 5 11
(11.0%)| (54.8%)| (1.4%)| (8.2%)| (15.1%) (2.7%) (13.7%) (9.6%)| (21.9%)| (0.0%)| (43.8%)| (63.0%) (16.4%)| (6.8%) (15.1%)
Business Services 33 64 1 14 43 6 32 8 24 3 60 59 26 8 17
(22.8%)| (44.1%)| (0.7%)| (9.7%)| (29.7%)[ (4.1%)| (22.1%)| (5.5%)| (16.6%)| (2.1%)| (41.4%)| (40.7%)[ (17.9%)[ (5.5%) (11.7%)
Government [§ 8| 0 4 10 2 6 6 10 1 5 17 5 4 5
(24.0%)| (32.0%)| (0.0%)| (16.0%)| (40.0%)[ (8.0%) (24.0%)| (24.0%)| (40.0%)| (4.0%)| (20.0%)| (68.0%) (20.0%)[ (16.0%) (20.0%)
Health 8| 15 2] 7l 9 1 4 3] 5 1 10, 18, 14 5 4
(30.8%)| (57.7%)| (7.7%)| (26.9%)| (34.6%)[ (3.8%) (15.4%)| (11.5%)| (19.2%)| (3.8%)| (38.5%)| (69.2%) (53.8%) (19.2%)| (15.4%)
Social 3] 9 0 1 4 2] 4 4 5 0 7l 13 5 0 2]
(15.0%)| (45.0%)] (0.0%)| (5.0%)| (20.0%)| (10.0%)| (20.0%)[ (20.0%)| (25.0%) (0.0%)| (35.0%)| (65.0%)| (25.0%)| (0.0%) (10.0%)
Education 3] 7] 3] 4 4 1 2] 1 2] 0 7] 14 3] 2] 3]
(13.6%)| (31.8%)| (13.6%)| (18.2%)| (18.2%)| (4.5%)[ (9.1%)[ (4.5%) (9.1%) (0.0%)| (31.8%)| (63.6%)| (13.6%)| (9.1%)| (13.6%)
Accommodation 7] 16 0 2] 5 6| 0 4 11 0 9 25 1 2] 1
(20.6%)| (47.1%)| (0.0%)| (5.9%)| (14.7%)| (17.6%) (0.0%)| (11.8%)| (32.4%)| (0.0%)| (26.5%)| (73.5%) (2.9%) (5.9%) (2.9%)
Tourism 1 3] 0 1 3] 0 2] 1 4 0 6| 5 1 0 2
8.3%)| (25.0% 0.0% 8.3%)| (25.0% 0.0%)| (16.7% 8.3%)| (33.3% 0.0%)| (50.0%) (41.7% 8.3% 0.0%)| (16.7%
(8.3%) ( ) 0.0%) (8.3%)] ( )| (0.0%)] ( )| 8.3%)] ( )| (0.0%)] ¢ )| ¢ )| 83%) (0.0%)] ( )
Other Services 6| 17, 2] 2] 9 3 4 4 8 0 9 24 6] 0 0
(18.2%)| (51.5%)| (6.1%)| (6.1%)| (27.3%)[ (9.1%)| (12.1%)| (12.1%)| (24.2%)| (0.0%)| (27.3%)| (72.7%)[ (18.2%)[ (0.0%) (0.0%)

Table 24 — Sector specific tactics for normal employee recruitment
Emp. g Outside Univ Under- [ Temp/ | Emp. [Trainin-| Over- Net- News- | Prof. Job
sEear I Referral FeE SK Recruit. |qualified|Contractjagencies| house |qualified|working| paper | Assoc. | Fairs Qi

Private 99 325 8| 55 103 50 103 76 177 9 216 377, 75 24 59

(15.1%)| (49.5%)| (1.2%)| (8.4%) (15.7%)| (7.6%)| (15.7%)| (11.6%)| (27.0%)[ (1.4%)| (32.9%)| (57.5%)| (11.4%)| (3.7%)| (9.0%)

Public 17] 19 4 11] 22 3 12 9 13 1] 21 45 17| 7 10|

(27.0%)| (30.2%)| (6.3%)| (17.5%) (34.9%)| (4.8%)| (19.0%)| (14.3%)| (20.6%)[ (1.6%)| (33.3%)| (71.4%)| (27.0%)| (11.1%)| (15.9%)

Health/Public 2] 5 2 2 4 1 1 3 4 0 0 7| 6 2 0

(18.2%)| (45.5%)| (18.2%)| (18.2%) (36.4%)|  (9.1%)| (9.1%)| (27.3%) (36.4%)[ (0.0%)| (0.0%)| (63.6%)| (54.5%)| (18.2%)| (0.0%)

Health/Private 8| 15 0 4 10j 2 4 2 4 1 14 21 13 3 3

(28.6%)| (53.6%)|  (0.0%)| (14.3%) (35.7%)|  (7.1%)| (14.3%)| (7.1%) (14.3%)[ (3.6%) (50.0%)| (75.0%)| (46.4%)| (10.7%)| (10.7%)

Innovation Consulting Group & Insightrix



SLMC — Saskatoon Labour Market Assessment Study and Key I mplementation Strategies March 2002

Key findings:

Of the top three methods of regularly recruiting employees, the breakdown by

industry reveals the following:

» Theindustriesthat most frequently use the newspaper are Accommodation
(73.5%), ‘ Other Services (72.7%), Agriculture (72.0%), and Health
(69.2%).

» Theindustriesthat most frequently use employeereferralsare
Transportation (66.0%), Health (57.7%), Finance (54.8%), and
Communication (53.6%).

» Theindustries that most frequently use networking are Finance (43.8%),
Business Services (41.4%), Health (38.5%), and Social Services (35.0%).

Compared to the Private sector, the Public sector tends more to use outside

Saskatchewan recruitment, University recruitment, and job fairs.

Please refer to Appendix C1 for a complete listing of “ other” responses.

4.8.1 You indicated on the previous question that you regularly look
for skilled workers outside Saskatchewan, but within Canada.
Please indicate which provinces.

Figure 11 — Canadian regions wher e Saskatoon companiesregularly look for new
employees
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Table 25 — Industry specific statistics on Canadian regions wher e Saskatoon
companiesregularly look for new employees

Atlantic

Industry Manitoba Alberta B.C. Ontario Quebec Canada North
IAgriculture 2 (100.0%)| 2 (100.0%)| 1(50.0%) 1 (50.0%) 1 (50.0%)| 1 (50.0%)| 1 (50.0%)
Other Primary 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%)| 0 (0.0%)| 0 (0.0%)f 0 (0.0%)
Manufacturing 8 (72.7%)| 10 (90.9%)| 5 (45.5%) 5 (45.5%)| 2 (18.2%)| 3 (27.3%)| 2 (18.2%)
Construction 3(100.0%)| 2(66.7%) 1(33.3%) 1(33.3%) 0(0.0%) 0 (0.0%) 0 (0.0%)
Transportation 7 (100.0%)| 6 (85.7%) 5 (71.4%) 3 (42.9%) 1 (14.3%)| 1 (14.3%)| 1 (14.3%)
Communication 3(100.0%)| 3(100.0%) 3(100.0%) 2 (66.7%) 0 (0.0%) 0 (0.0%) 0 (0.0%)
Trade 4(57.1%) 6 (85.7%) 3(42.9%) 2 (28.6%)| 1(14.3%) 0 (0.0%)| 1 (14.3%)
Finance 5(100.0%)| 5 (100.0%)| 5 (100.0%)[ 5 (100.0%)| 3 (60.0%)| 3 (60.0%)| 1 (20.0%)
Business Services 9 (64.3%)[ 11(78.6%)| 10 (71.4%) 9 (64.3%)| 2 (14.3%)| 3 (21.4%)[ 1 (7.1%)
Government 4 (100.0%)| 4 (100.0%)| 4 (100.0%) 2 (50.0%)| 2 (50.0%)| 2 (50.0%)| 1 (25.0%)
Health 5(71.4%) 7 (100.0%)| 6 (85.7%) 3 (42.9%)| 3 (42.9%)| 3 (42.9%)| 3 (42.9%)
Social 1(100.0%)[ 1 (100.0%) 1 (100.0%)f 1 (100.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%)
Education 3 (75.0%) 4 (100.0%) 4 (100.0%)[ 4 (100.0%)/4 (100.0%)4 (100.0%) 2 (50.0%)
IAccommodation 0 (0.0%)| 2 (100.0%) 0 (0.0%) 0 (0.0%)| 0 (0.0%)| 0 (0.0%)f 0 (0.0%)
Tourism 0(0.0%)[ 1(100.0%)  0(0.0%)  0(0.0%) 0(0.0%) 0 (0.0%) 0 (0.0%)
Other Services 2 (100.0%)| 2 (100.0%)| 2 (100.0%)| 2 (100.0%)]2 (100.0%)2 (100.0%)2 (100.0%
Table 26 — Sector specific statistics on Canadian regions wher e Saskatoon
companiesregularly look for new employees

Sector Manitoba Alberta B.C. Ontario Quebec Atlantic North

Canada
Private 42 (75.0%)| 49 (87.5%) 34 (60.7%)| 29 (51.8%) 11 (19.6%) 12 (21.4%) 8 (14.3%)
Public 10 (90.9%)| 11 (100.0%) 11 (100.0%)] 8 (72.7%)| 7 (63.6%) 7 (63.6%) 4 (36.4%)
Health/Public 1(50.0%)| 2 (100.0%) 2 (100.0%) 1(50.0%) 1(50.0%) 2 (100.0%) 1 (50.0%)
Health/Private 3(75.0%)[ 4(100.0%) 3(75.0%) 2(50.0%) 2(50.0%) 1(25.0%) 2 (50.0%)
Key findings:

Similar to the results regarding planned recruitment methods for occupations
that present hiring difficulties, the Public sector, more so than the Private
sector, plansto recruit from Quebec, Atlantic Canada, and the North.
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4.9 In the Saskatoon region, how many of your organization's
employees, including yourself, are in the following age

ranges?
Table 27 — Age demogr aphics of Saskatoon employees
Age Range Total Con1#p(2cnies % of Total
15-24 5,582 749 12%
25-34 10,754 749 24%
35-44 11,174 749 25%
45-54 8,698 749 19%
55+ 3,962 749 9%
Unknown 5,130 741 11%
Total 45,300

Table 28 — Age demographics of Saskatoon employees by industry

Industry 15-24 25-34 35-44 45-54 55+
IAgriculture 10% 28%) 31%) 26% 4%
Other Primary 13% 27%) 28%) 22% 10%
Manufacturing 17% 28% 30% 20% 5%
Construction 17% 30% 31% 17% 5%
Transportation 10% 27% 30% 26% 8%
Communication 16% 36% 29% 15% 4%
Trade 20% 27% 29% 18% 5%
Finance 9% 23% 35% 27% 6%
Business Services 18% 31% 26% 18% 8%
Government 8% 24% 25% 22% 21%
Health 7% 21% 33% 29% 10%
Social 21% 32% 28% 15% 4%
Education 11% 29% 18% 21% 22%
IAccommodation 35% 32% 21% 9% 4%
Tourism 17% 26% 37% 14% 5%
Other Services 20% 31% 28%) 16% 5%

Table 29 — Age demogr aphics of Saskatoon employees by sector

Sector 15-24 | 25-34 | 35-44 | 45-54 55+
Private 19% 29% 29% 19% 6%
Public 10% 28% 20% 219 21%
Health/Public 6% 219 33% 299 10%
Health/Private 14% 349 31% 179 5%
Key findings:

The number of employees covered by the survey was 45,300. The current
estimate of the labour force in Saskatoon is 123,600 (employed + unemployed)*.
Based on this estimate, the survey covered 37% of the Saskatoon labour force.
The majority of the workforce is between the ages of 25 and 44 (49%).

! http://www.sreda.com/industry.htm
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» Education and Government have the highest percentage of employees age
55 and over (22% and 21% respectively), followed by Health (10%) and
Other Primary (10%).

» Finance (9%), Government (8%), and Health (7%) have the lowest
percentage of employees age 15-24.

The Health/Public sector (10%) and the Public sector (21%) have the highest

proportion of workers age 55 and over.

Figure 12 — Industry employment statistics
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Table 30 — Industry employment statistics

Industry Employees Companies Average_
Number % Number % Company Size
Total 45,300 100.0% 750 100.0% 60.4
Manufacturing 6,565 14.5% 117 15.6% 56.1
Education 6,383 14.1% 22 2.9% 290.1
Government 4,519 10.0% 24 3.2% 188.3
Bus. Services 2,953 6.5% 144 19.2% 20.5
Accommodation 2,865 6.3% 34 4.5% 84.3
Transportation 2,774 6.1% 48 6.4% 57.8
Trade 2,028, 4.5% 103 13.7% 19.7
Finance 1,885 4.2% 73 9.7% 25.8
Construction 1,033 2.3% 33 4.4% 31.3
Communication 946 2.1% 26 3.5% 36.4
Agriculture 923 2.0% 25 3.3% 36.9
Tourism 874 1.9% 12 1.6% 72.8
Other Services 854 1.9% 33 4.4% 25.9
Other Primary 786 1.7% 9 1.2% 87.3
Social 733 1.6% 20 2.7% 36.7

Note: The Health industry is excluded in this analysis because of the vast differencesin company size.
SDH has around 8,000 employees, whereas the rest of the respondents in the Health industry had an
average of 40 employees. Thus, the calculation of an average is misleading.

4.10How many full-time, part-time, contract and on-call workers
are there at your organization in the Saskatoon region,
including yourself?

Table 31 — Employee typesin Saskatoon in 2001

Employee Type Total % of Total
Full-time 26,912 66%
Part-time 8,762 22%
Contract 1,820 4%
On-call 3,036 7%
Total 40,530

Table 32 — Definitions of on call and contract employees

on call Individuals with no guaranteed hours employed on an as needed basis, including
casual workers
Individuals hired for either a defined period of time, i.e. with a start and end
Contract o ;
date, or for a specific project
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Table 33 — Employeetype by industry in 2001

Industry Full-time [ Part-time | Contract | On-call
IAgriculture 80% 7% 11% 2%
Other Primary 75% 23% 2% 0%
Manufacturing 79% 19% 1% 1%
Construction 72% 18% 9% 0%
Transportation 77% 16% 4% 3%
Communication 66% 14% 19% 1%
Trade 87% 9% 2% 2%
Finance 86% 11% 3% 0%
Business Services 62% 16% 9% 12%
Government 91% 5% 2% 1%
Health 46% 28% 5% 21%
Social 40% 46% 5% 7%
Education 68% 26% 3% 3%
IAccommodation 50% 41% 3% 6%
Tourism 25% 59% 2% 11%
Other Services 37% 31% 17% 12%

Please refer to Appendix B1 for a detailed listing of occupations.

Table 34 — Employee type by sector in 2001

Sector Full-time | Part-time | Contract On-call
Private 70% 21% 4% 4%
Public 79% 14% 4% 3%
Health/Public 47% 28% 4% 21%
Health/Private 42% 34% 14% 10%

Please refer to Appendix B1 for a detailed listing of occupations by sector.

Key findings:

Of the employees covered in the survey, 66% were full-time and 22% part-time.
In regardsto the contingent workforce, Health (21%), Other Services (12%),
and Business Services (12%), utilized the largest percentage of on-call workers,
while Communication (19%), Other Services (17%), and Agriculture (11%),
utilized the largest percentage of contract workers.

Tourism (59%), Social Services (46%), and Accommodation (41%) utilized the
largest percentage of part-time workers.

Government (91%), Trade (87%), and Finance (86%) utilized the largest
percentage of full-time workers.

Health Services, both private and public, utilized the largest percentage of on-
call and part-time workers.

Private and Public sectors, utilized the largest percentage of full-time workers.
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4.110ne year ago, how many full-time, part-time, contract and
on-call workers were there at your organization in the

Saskatoon region, including yourself?

Table 35— Employee typesin Saskatoon in 2000

Employee Type Total % of Total
Full-time 24,652 67%
Part-time 7,329 20%
Contract 2,269 6%
On-call 2,775 7%
Total 37,025 100%

Table 36 — Employee types by

industry in 2000

Industry Full-time Part-time Contract On-call
IAgriculture 80% 8% 10% 1%
Other Primary 75% 23% 2% 0%
Manufacturing 87% 9% 3% 1%
Construction 72% 16% 10% 2%
Transportation 78% 14% 4% 3%
Communication 46% 6% 48% 0%
Trade 87% 9% 2% 2%
Finance 85% 12% 3% 0%
Business Services 65% 15% 10% 10%
Government 91% 5% 2% 1%
Health 46% 28% 6% 21%
Social 41% 44% 4% 11%
Education 65% 32% 1% 2%
IAccommodation 49% 42% 3% 5%
Tourism 16% 71% 4% 9%
Other Services 36% 32% 18% 14%
Table 37 — Employee types by industry in 2000

Sector Full-time Part-time Contract On-call
Private 72% 18% 7% 3%
Public 79% 15% 4% 2%
Health/Public 46% 28% 5% 21%
Health/Private 43% 30% 15% 12%

Key Findings:

The percentage of full-time, part-time, contract and on-call a year ago are

similar to that reported by companies today.

Compared to one year ago, companies reported to have utilized less contract

workers (4% in 2001 vs. 6% in 2000) and more part-time workers (22% in 2001
and 20% in 2000).
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Similar to that reported by companies today, Health (21%), Other Services
(14%), Social Services (11%), and Business Services (10%), utilized the largest
percentage of on-call workers, while Communication (48%) and Other Services
(18%) utilized the largest percentage of contract workers.

Tourism (71%), Social Services (44%), and Accommodation (42%) utilized the

largest percentage of part-time workers.

Government (91%), Trade (87%), Manufacturing (87%), and Finance (85%)

utilized the largest percentage of full-time workers.

Significant changes between 2001 and 2000 include the following:

» Inthesocial servicesindustry, the declinein on-call workersfrom 11%in
2000 to 7% in 2001, and a slight increase in part-time and contract workers.

» In the communicationsindustry, the decline in contract workers from 48%
in 2000 to 19% in 2001, and the increase in full-time workers from 46% to
66%.

» In the manufacturing industry, the declinein full-time workers from 87% in
2000 to 79% in 2001, and the increase in part-time workers from 9% to
19%.

Similar to the previous reported findings, Health Services, both private and

public, utilized the largest percentage of on-call and part-time workersin 2000.

4.12You have indicated that the number of workers in one or

more of the categories has changed since ayear ago.
Please indicate the reason(s) for the change.

Figure 13 — Reasons for changein full time, part time, and contingent wor kfor ce
since last year
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Table 38 — Description key for indicated reason(s)
Demand Change in demand for products/services
Direction Change in organization direction
Market Market change
Skilled Workers | Availability of skilled workers
Technology Technology change
Other Other reasons (please specify)
Other reasons given:
- New company (5 responses)
Maternity leave (4)
Lack of funds (2)
Summer position (2)
Aging workforce (2)
Added programs (1)
Please refer to Appendix C1 for a complete listing of other responses.
Table 39 — Industry reasons for change in number of workers
Industry Technology Demand Market Direction sullllse Other
Workers
Agriculture 0(0.0%) 10(52.6%) 3(15.8%) 9 (47.4%) 2(10.5%) 0 (0.0%)
Other Primary 0 (0.0%) 1(25.0% 1 (25.0%) 0(0.0%)| 1(25.0%) 1(25.0%)
Manufacturing 10 (11.1%)[ 58 (64.4%) 20 (22.2%)| 26 (28.9%)| 15 (16.7%) 3 (3.3%)
Construction 2(8.0%) 14 (56.0%) 6(24.0%) 7(28.0%) 4 (16.0%) 1 (4.0%)
Transportation 1(2.7%) 20(54.1%) 7(18.9%) 10(27.0%) 3(8.1%) 1 (2.7%)
Communication 1 (4.8%) 10 (47.6% 4 (19.0%)| 8 (38.1%) 2 (9.5%) 1 (4.8%)
Trade 3(4.0%) 35(46.7%) 17 (22.7%) 27 (36.0%) 14 (18.7%) 6 (8.0%)
Finance 6 (12.8%) 20 (42.6%) 12 (25.5%) 20 (42.6%) 4 (8.5%) 1 (2.1%)
Business Services | 17 (15.9%)| 57 (53.3%) 26 (24.3%)[ 47 (43.9%)| 12 (11.2%) 2 (1.9%)
Government 2 (15.4%) 6 (46.2% 1(7.7%) 8(61.5%) 0(0.0%) 0 (0.0%)
Health 2 (14.3%) 7 (50.0% 0(0.0%) 5(35.7%) 6(42.9%)  0(0.0%)
Social 1(8.3%) 3(25.0% 0(0.0%) 7(58.3%) 3(25.0%) 2(16.7%)
Education 1 (5.9%) 7 (41.2% 1(5.9%) 8(47.1%) 1(5.9%) 1(5.9%)
/Accommodation 0 (0.0%) 9(39.1%) 5(21.7%) 8(34.8%) 7(30.4%) 1 (4.3%)
Tourism 0 (0.0%) 2 (25.0% 0(0.0%) 4(50.0%) 2(25.0%)  0(0.0%)
Other Services 1(4.0%) 11 (44.0% 1(4.0%) 13(52.0%) 4 (16.0%) 3 (12.0%)
Totals 47 (8.8%) 270 (50.3%) 104 (19.4%)[ 207 (38.5%)| 80 (14.9%)| 23 (4.3%)
Table 40 — Sector reasons for change in number of workers
Sector Technology | Demand Market Direction Vgg;lllg?s Other
Private 42 (8.7%)| 247 (50.9%) 104 (21.4%)| 183 (37.7%)| 69 (14.2%)| 20 (4.1%
Public 3(8.3%) 15(41.7% 0(0.0%) 21(58.3%) 4 (11.1%) 2(5.6%
Health/Public 1(25.0%) 2 (50.0% 0(0.0%) 1(25.0%) 3(75.0%) 1(25.0%
Health/Private 1(8.3%) 6(50.0% 0(0.0%) 2(16.7%) 4(33.3%) 0 (0.0%
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Key Findings
- Of therespondentsindicating a change in the number of workersin one or

more of the categories, the top three reasons were a change in the demand for
products and services (51.4%), a change in organizational direction (39.4%),
and a market change (19.9%).
The manufacturing industry and communicationsindustry indicated that the
change in number of workerswas due to a change in demand (64.4% and
47.6% respectively).

4.13Will your organization be increasing staff levels in the next
year (ending September 2002)?

Figure 14 — Number of companiesincreasing staff levelsin 2002

259 (34.6%) Yes

223 (29.8%) N

267 (33.6%) Do not lmow

749 responses

Table 41 — Companies by industry that areincreasing staff levelsin 2002

Industry Yes No Do not know
IAgriculture 6 (24.0%) 11 (44.0% 8 (32.0%)
Other Primary 1(11.1%) 2(22.2% 6 (66.7%)
Manufacturing 46 (39.7%) 27 (23.3% 43 (37.1%)
Construction 9 (27.3%) 10 (30.3% 14 (42.4%)
Transportation 18 (37.5%) 10 (20.8% 20 (41.7%)
Communication 8 (30.8%) 7 (26.9% 11 (42.3%)
Trade 30 (29.1%) 32 (31.1% 41 (39.8%)
Finance 27 (37.5%) 31 (43.1% 14 (19.4%)
Business Services 60 (42.3%) 35 (24.6% 47 (33.1%)
Government 5 (23.8%) 8(38.1% 8 (38.1%)
Health 10 (38.5%) 9 (34.6% 7 (26.9%)
Social 7 (36.8%) 6 (31.6% 5 (26.3%)
Education 6 (28.6%) 1(4.8% 14 (66.7%)
IAccommodation 7 (20.6%) 17 (50.0% 10 (29.4%)
Tourism 4 (33.3%) 4 (33.3% 4 (33.3%)
Other Services 15 (45.5%) 13 (39.4% 5 (15.2%)
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Table 42 — Companies by sector that areincreasing staff levelsin 2002

Sector Yes No Do not know
Private 231 (35.8%) 192 (29.7% 222 (34.4%)
Public 15 (26.3%) 20 (35.1% 22 (38.6%)
Health/Public 1 (10.0%) 5 (50.0% 4 (40.0%)
Health/Private 12 (44.4%) 6 (22.2% 9 (33.3%)

ndings:

Key Fi

Of thetotal survey respondents, 34.6% indicated they plan to increase staff
levels over the next year.

Theindustries with the highest proportion of companies indicating they plan to

increase staff levels are Other Services and Business Services, at 45.5% and
42.3% respectively.

Of the respondentsin Accommodation and Agriculture, 50.0% and 44.0%
respectively, indicated they do not plan to be increasing staff levels.
Education (66.7%), Construction (42.4%) and Communication (42.3%) were
unsureif they would be increasing staff levels.

In the Manufacturing industry, 39.7% of respondents indicated they were
planning on increasing staff levels, while another 37.1% were unsure at this
time.

By sector, 44.4% of Health/Private respondents indicated they plan on
increasing staff levels over the next year.

In the Private Sector, 70.2% of employers are either planning on increasing
staff levels (35.8%) or are unsure at thistime (34.4%).
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4.14Please specify the occupation(s) and reason(s) for the
increasing staff levels. Indicate your preferred level of

education and experience required to fill the new positions.

Table 43 — Increasing staff levels anticipated in 2002, by industry

Companies Hiring Total Companies Growth in Staff Level
# of # of New Staff # of # of Employees # of # of

Companies Companies Companies | Employees
Totals 276 1,534 750 45,300 36.8% 3.4%
Agriculture 8 (2.9%) 60 (3.9%) 25 (3.3%) 923 (2.0%) 32.0% 6.5%
Other Primary 1 (0.4%) 1 (0.1%) 9 (1.2%) 786 (1.7%) 11.1% 0.1%
Manufacturing 47 (17.0%)| 416 (27.1%)| 117 (15.6%)| 6,565 (14.5%) 40.2% 6.3%
Construction 9 (3.3%) 43 (2.8%) 33 (4.4%) 1,033 (2.3%) 27.3% 4.2%
Transportation 18 (6.5%) 138 (9.0%) 48 (6.4%) 2,774 (6.1%) 37.5% 5.0%
Communication 8 (2.9%) 114 (7.4%) 26 (3.5%) 946 (2.1%) 30.8% 12.1%
Trade 31 (11.2%) 87 (5.7%)| 103 (13.7%) 2,028 (4.5%) 30.1% 4.3%
Finance 27 (9.8%) 74 (4.8%) 73 (9.7%) 1,885 (4.2%) 37.0% 3.9%
Bus. Services 61 (22.1%)| 291 (19.0%)| 144 (19.2%) 2,953 (6.5%) 42.4% 9.9%
Government 5(1.8%) 11 (0.7%) 24 (3.2%)| 4,519 (10.0%) 20.8% 0.2%
Health 17 (6.2%)| 182 (11.9%) 27 (3.6%)| 9,179 (20.3%) 63.0% 2.0%
Social 12 (4.3%) 15 (1.0%) 20 (2.7%) 733 (1.6%) 60.0% 2.0%
Education 6 (2.2%) 22 (1.4%) 22 (2.9%)| 6,383 (14.1%) 27.3% 0.3%
Accommodation 7 (2.5%) 37 (2.4%) 34 (4.5%) 2,865 (6.3%) 20.6% 1.3%
Tourism 4 (1.4%) 7 (0.5%) 12 (1.6%) 874 (1.9%) 33.3% 0.8%
Other Services 15 (5.4%) 36 (2.3%) 33 (4.4%) 854 (1.9%) 45.5% 4.2%

Table 44 — New employee hires anticipated in 2002 by sector

= . # of New Staff

Companies
Total 276 1,534
Private Sector 237 (85.9%) 1,277 (83.2%
Health/Private 19 (6.9%) 74 (4.8%)
Public Sector 15 (5.4%) 110 (7.2%)
Health/Public 5 (1.8%) 73 (4.8%)

Key Findings:

Overall, staff levels are projected to increase by 3.4% over the next year.
Theindustries with above average projected rates of growth in staff levels are

Communication (12.1%), Business Services (9.9%), Agriculture (6.5%),

Manufacturing (6.3%), Transportation (5.0%), Trade (4.3%), Construction
(4.2%), and Other Services (4.2%).
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Table 45 — Top 20 occupations with increasing staff levels planned for 2002
(accounting for 61% of all new hires/positions)

8 Total Number of
Occupation Positions Companies
Labourers 213 17
Sales Person 133 32
Truck Driver 92 10
Welder 54 8
Clerk 50 6
LPN 45 2
Production Labourers 39 2
Computer Programmer 35 14
Security Guard 35 1
Registered Nurse 31 2
Post-doctorates 30 1
Electrician 29 8
Assemblers 24 2
Housekeeping 24 4
Technician 22 10
Real Estate Associate 20 2
Operations staff 18 3
Engineer 17 8
Administrative Assistant 16 11
Scientists 16 2
Total 943 145

Figure 15— Preferred level of education by companiesincreasing staff levelsin 2002

90 (20.1%) Gr 12

175 (39.1%) Technic 1 {6.9%) < Grade 12

153 (33.9%) Univ

443 responzes
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Figure 16 — Preferred level of experience by companiesincreasing staff levelsin

2002

125(27.8%) 1 - 2

430 responses

Key Findings:

85 (18.9%) < 1 yr

124 (27.6%) 3 - 5 yrs

Of the respondentsindicating they plan to increase staff levelsin 2002, 39.1%
will require recruits with technical education and 33.9% with university

education.
Of the respondents indicating they are planning on increasing staff levels,

55.4% require 1 to 5 years of work experience.

Of therespondentsindicating they are planning on increasing staff levels, only
10.9% of the respondents would prefer to hire a worker with no experience.

Table 46 — Level of education required of new staff in 2002

Industry N/A < Grade 12 Grade 12 Technical University Total
Manufacturing 7 (1.7%) 214 (51.4% 55 (13.2%)| 122 (29.3% 18 (4.3%)| 416 (100.0%)
Bus. Services 41 (14.1%) 26 (8.9%) 5 (1.7%)| 109 (37.5%) 110 (37.8%) 291 (100.0%)
Health 0% 0% 13 (7.1%)| 86 (47.3%)| 83 (45.6%) 182 (100.0%)

Transportation

22 (15.9%)

20 (14.5%)

83 (60.1%)

13 (9.4%)

0%

138 (100.0%)

Communication

0%

0%

84 (73.7%)

14 (12.3%)

16 (14.0%)

114 (100.0%)

Trade 3(3.4%)  4(4.6%) 48 (55.2%) 30 (34.5%) 2 (2.3%) 87 (100.0%
Finance 0% 1(L4%) 25 (33.8%) 17 (23.0%)] 31 (41.9%) 74 (100.0%
Agriculture 0% 0% 0%| 7 (11.7%) 53 (88.3%)] 60 (100.0%
Construction 0% 0%| 10 (23.3%) 33 (76.7%) 0%| 43 (100.0%
Accommodation | 2 (5.4%)] 22 (59.5%) 13 (35.1%) 0% 0%| 37 (100.0%

Other Services 0% 5(13.9%) 12 (33.3%) 6 (16.7%) 13(36.1%) 36 (100.0%
Education 0% 3 (13.6%) 0%| 11 (50.0%) 8 (36.4%) 22 (100.0%
Social 1 (6.7%) 0% 2 (13.3%)] 5 (33.3%) 7 (46.7%) 15 (100.0%
Government 0% 0% 2 (18.2%) 2 (18.2%) 7 (63.6%) 11 (100.0%
Tourism 0% 0% 0%| 4 (57.1%) 3 (42.9%) 7 (100.0%)
Other Primary 0% 0% 0% 0%| 1 (100.0%) 1 (100.0%)
Total 76 (5.0%)| 295 (19.2%) 352 (22.9%) 459 (29.9%) 352 (22.9%) 1,534 (100.0%)
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Table 47 — Level of experience required of new staff in 2002
Industry N/A None < 1year 1-2years | 3-5years | >5years Total

Manufacturing 2 (0.5%)] 164 (39.4%)| 81 (19.5%)] 99 (23.8%)| 60 (14.4%)] 10 (2.4%)| 416 (100.0%)
Bus. Services 37 (12.7%) 5 (1.7%)| 49 (16.8%)| 104 (35.7%)| 69 (23.7%)] 27 (9.3%)| 291 (100.0%)
Health 8 (4.4%)| 93 (51.1%) 7 (3.8%)| 14 (7.7%)| 58 (31.9%) 2 (1.1%)| 182 (100.0%)
Transportation 2(1.4%) 1(0.7%)| 1(0.7%)| 57 (41.3%)| 72 (52.2%)| 5 (3.6%)| 138 (100.0%)
Communication 0%| 82 (71.9%)| 18 (15.8%) 2(1.8%) 6(5.3%) 6 (5.3%)| 114 (100.0%)
Trade 2(2.3%) 2(2.3%)] 44(50.6%)] 11 (12.6%)[ 15 (17.2%)] 13 (14.9%)] 87 (100.0%)
Finance 0%| 23 (31.1%)| 7 (9.5%)| 9 (12.2%)| 25 (33.8%)| 10 (13.5%) 74 (100.0%)
Agriculture 0% 0%| 5(8.3%)| 32(53.3%)| 21 (35.0%) 2 (3.3%)] 60 (100.0%)
Construction 0%| 5(11.6%) 12 (27.9%) 3 (7.0%)| 17 (39.5%) 6 (14.0%)| 43 (100.0%)
Accommodation 2 (5.4%)| 8(21.6%)| 27 (73.0%) 0% 0% 0%| 37 (100.0%)
Other Services 0%| 9(25.0%) 6(16.7%)] 6(16.7%)] 9(25.0%)] 6 (16.7%)| 36 (100.0%)
Education 0%| 3(13.6%)| 11(50.0%) 2(9.1%)] 4 (18.2%) 2(9.1%)| 22 (100.0%)
Social 0% 0%| 2(13.3%) 11(73.3%)| 2 (13.3%) 0 (0.0%)| 15 (100.0%)
Government 0%| 1(9.1%) 1(9.1%) 1(9.1%)] 4(36.4%)] 4(36.4%)] 11 (100.0%)
Tourism 0% 0% 0%| 4(57.1%)] 2(28.6%) 1(14.3%) 7 (100.0%)
Other Primary 0% 0% 0% 0%| 1 (100.0%) 0% 1(100.0%)
Total 53 (3.5%)| 396 (25.8%)| 271 (17.7%)| 355 (23.1%)| 365 (23.8%)| 94 (6.1%)[1534 (420.3%)

Key Findings:

The planned increased in staff levelstotaled 1,534. Education and experience
requirements for these new hires break down as follows:

>

of these jobs opening up in Manufacturing (73%).

YV V VvV V¥V

19.2% of the positionswill not require grade 12 education, with the majority

22.9% of the positionswill require grade 12, with 47% of these jobs opening
up in Communication and Transportation.
29.9% of the positionswill requiretechnical diplomas, with 69% of these
jobs opening up in Manufacturing, Business Services, and Health.
22.9% of the positionswill require University degrees, with 70% of these
jobs opening up in Business Services, Health and Agriculture.

43% of the positions will need less than one year of experience.
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4.15Do you currently have any vacant positions at your
organization in the Saskatoon region?
Figure 17 — Current vacanciesin Saskatoon companies
400(55.3%) Mo
260 (34.7%) Yes
730 responses
Table 48 — Current vacancies by industry
Industry Totals Yes No
IAgriculture 25 (3.4%) 8 (32.0%) 17 (68.0%)
Other Primary 9 (1.2%) 3(33.3%) 6 (66.7%)
Manufacturing 116 (15.7%) 39 (33.6%) 77 (66.4%)
Construction 33 (4.5%) 13 (39.4%) 20 (60.6%)
Transportation 48 (6.5%) 23 (47.9%) 25 (52.1%)
Communication 26 (3.5%) 6 (23.1%), 20 (76.9%)
Trade 103 (13.9%) 35 (34.0%), 68 (66.0%)
Finance 72 (9.7%) 21 (29.2%) 51 (70.8%)
Business Services 142 (19.2%) 32 (22.5%) 110 (77.5%),
Government 21 (2.8%) 14 (66.7%), 7 (33.3%)
Health 26 (3.5%) 11 (42.3%) 15 (57.7%)
Social 19 (2.6%) 6 (31.6%) 12 (63.2%)
Education 21 (2.8%) 4 (19.0%) 17 (81.0%)
lJAccommodation 34 (4.6%) 19 (55.9%), 15 (44.1%)
[Tourism 12 (1.6%) 5 (41.7%) 7 (58.3%)
Other Services 33 (4.5%) 11 (33.3%) 22 (66.7%)
Table 49 — Current vacancies by sector
Sector Totals Yes No
Private 646 (87.3%) 212 (32.8%) 433 (67.0%)
Public 57 (7.7%)| 22 (38.6%) 35 (61.4%)
Health/Public 10 (1.4%) 6 (60.0%) 4 (40.0%)
Health/Private 27 (3.6%)| 10 (37.0%) 17 (63.0%)
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Key Findings:

- Nearly 35% of respondentsindicated that their organization currently has
vacant positions, in contrast to 28% of respondentsin the 2000 survey.
Theindustries with the highest proportion of organizations with vacant
positions are Government (66.7%), Accommodation (55.9%), Transportation
(47.9%), Health (42.3%), and Tourism (41.7%).

4.16Please specify the occupation(s) that are vacant, and the
number of vacancies for each occupation.

Table 50 — Top 20 occupations with vacancies

Occupations Numbgr of Number .of
Positions Companies
Registered Nurse 121 4
Sales Person 103 39
Labourers 56 13
Truck Driver 54 10
Owner operators 50 2
Housekeeping 37 10
\Welder 37 6
Security Guards 29 3
Real Estate Agent 27 4
Food Server 25 9
Electricians 23 6
Drivers 21 7
Personal Care Aide 21 3
IActors 20 1
Catering Staff 20 3
Entry level/part time/evenings 20 1
Licensed Practical Nurse 17 2
Clerk 13 4
Tax Specialist 12 4
Receptionist 11 9
All others 717 140

See Appendix B3 for a complete listing of vacant occupations.

Key Findings:
Survey respondents identified a total of 1,273 vacanciesin 252 companies. This
represents 2.8% of the 45,300 employees and 33.6% of the 749 companies
included in thissurvey.
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4.17What are the most common reason(s) employees leave your

organization?

Figure 18 — Reasons why employees leave

Percentage
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670 responzes

Other reasons given:

Career advancement (13 responses)
Contract ended (13)

Higher wages in public sector (12)
Left for work with more hours (5)
Poor work ethic (5)

Left for Alberta (4)

Career change (4)

Spouse transferred (4)

Transfers to other branches (3)

Please refer to Appendix C1 for a complete listing of other responses.
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Table 51 — Reasons for employee departure by industry
Retirem | Backto| Start |Personal| Better | Better | Hours | Lackof | Job |Physical [Personal | Shift Wknd |[Termina| Lack of | Private | Other |Opportu | Other
ents School | business wages | benefits| toolong | training | stress |demands| ity work work tions Staff sector |province|  nity
Totals 112 221 44 275 239 84 47 22 102 68 77 52 74 169 35 59 99 29 98
(16.1%)| (31.8%)| (6.3%)| (39.6%)| (34.4%) (12.1%)| (6.8%)| (32%)| (14.79%)| (9.8%)| (11.1%) (7.5%)| (10.7%)| (24.4%)| (B.O%)| (85%)| (14.3%)| (4.2%)| (14.1%)
. 5 5 1 7 9 2 0 0 1 0 2 1 0 Z 0 1 1 1 4
Agriculture (17%)| (21.7%)| (4.3%)| (30.4%)| (39.1%) (8.79%)| (0.0%)| (0.0%)| (“3%)| (©OW)| (B87%)| “3%)| (©ow)| (17.4%) ©O%)| (43%)| “3%)| (@3%)| (17.4%)
Other Primer 3 3 0 6 2 1 1 0 1 0 0 0 0 1 0 1 2 0 0
Y | (333%)| (333%)| (00%)| (66.79%)| (22.296)| (11.19%)| (11.1%) (0.0%)| (11.19%)| (©0%)| ©0%)| ©0)| (00| (11.19%) (0.0%) (11.1%) (22.2%)| (0.0%)| (0.0%)
Manufecturin 12 a4 5 45 20 12 1 5 14 19 13 9 7 35 1 11 18 6 7
9 | (106%)| (38.9%)| (44%)| (39.8%)| (35.4%) (10.6%)| (0.99%)| (4.4%)| (12.4%)| (16.8%) (115%)| ©0%)| (6296 (31.0%) (0.9%)| (9.7%)| (15.9%)| (53%)| (6.2%)
. 3 8 2 10 g 4 2 0 2 5 4 0 3 12 3 1 10 0 4
Construction 9.4%)| (25.0%)] (6.3%)| (31.3%) (25.0%) (12.5%) (6.3%)| (0.0%)| (6.3%)| (15.6%) (12.5%) (0.0%)| (9.4%)| (37.5%) (9.4%) (3.1%)| (31.3%)| (0.0%)| (12.5%)
) 8 15 T 22 18 7 10 0 7 4 Z 6 5 10 1 71 5 1 8
Transportation | 17 ool (31.90%)| (2.1%)| (46.8%)| (38.3%) (14.9%)| (21.3%) (0.0%)| (14.9%)| (29.8%) (85%)| (12.8%) (10.6%)| (21.3%)| (21%)| (85%)| (106%) (21%)| (17.0%)
Communication 1 6 5 13 10 3 1 1 4 1] 2 1 1 6 1 3 7 0 6
(4.29%)| (25.0%)| (20.8%)| (54.29%)| (41.7%) (125%)| (4.2%)| (429%)| (16.79%)| (4.2%) (83%)| (42%)| (4.29%)| (25.0%) (4.29%)| (12.5%)| (29.296)| (0.0%)| (25.0%)
14 29 8 39 39 12 8 4 13 g 11 5 15 28 5 6 14 4 5
Trade (14.9%)| (30.9%)| (85%)| (41.5%)| (41.5%) (12.8%)| (85%)| (4.3%)| (13.8%)| (85%)| (11.7%)| (5.3%)| (16.0%)| (29.8%) (5.3%)| (64%)| (14.9%)| (43%)| (53%)
: 15 18 6 29 13 3 3 1 15 2 7 4 10 10 3 1 4 3 16
Finance (La%)| (25.79%)|  (86%)| (41.4%)| (18.6%) (43%)| (43%)| (14%)| (21.4%)| (29%)| (10.0%)| (5.7%)| (14.3%)| (14.3%)| (43%)| (14%)| (7%)| (4.3%)| (22.9%)
BUS. Servioes 16 28 10 38 31 17 8 5 19 1 15 2 6 33 5 5 24 5 18
(13.0%)] (22.8%)] (81%)| (30.9%)| (25.29%) (13.8%) (65%)| (41%)| (154%) (08%)| (12.2%) (1.6%)| (49%)| (26.8%) (41%)| (41%)| (195%) (4.1%)| (14.6%)
10 10 0 8 g 1 0 0 3 1] Z 1 T 5 0 5 2 1 5
Government (52.6%)| (52.60)| (0.0%)| (42.1%)| (31.6%) (53%)| (0.0%)| (0.0%)| (15.8%)| (5.3W)| (21.1%) (53%)| (5.3%)| (26.3%)| (0.0%)| (26.3%)| (105%)| (5.3%)| (26.3%)
Heaith 7 71 T 9 11 6 1 T 6 3 2 5 3 7] g 3 5 3 3
(29.2%)| (16.79%)| (4.2%)| (37.5%)| (45.8%) (25.0%)| (4.2%)| (4.2%)| (25.0%)| (125%) (8.3%)| (20.8%)| (12.5%)| (16.79%)| (25.0%) (12.5%)| (20.8%)| (12.5%)| (12.5%)
Socidl 2 6 0 8 7 3 2 T 3 1] T 3 1 0 1 3 0 1 5
(10.5%)| (31.6%)| (0.0%)| (42.1%)| (36.8%) (15.8%)| (10.5%)| (5.3%)| (15.8%)| (5.3%)| (5.3%)| (15.8%) (5.3%)| (0.0%)| (5.3%)| (15.8%) (0.0%)| (5.3%)| (26.3%)
) 7 5 1 9 5 1 0 0 2 1 3 0 0 7] 0 2 0 0 4
Education (36.8%)| (26.3%)| (53%)| (47.4%)| (BLe6%) (53%)| 00%)| (©00%)| (105%)| (53%)| (15.8%) (0.0 (00w L1%)| (0% 105%)| 00| (00w (211%)
. 3 26 1 18 18 3 5 3 7 g 2 13 16 8 g 7 3 3 3
Accommodalion | g e00| (76.5%)| (2.9%)| (52.9%) (52.9%) (88%)| (14.7%) (88%)| (20.6%) (235%) (5.9%)| (38.2%)| (47.1%) (235%)| (17.6%) (20.6%) (88%)| (88%)| (B8%)
Tourism 1 5 0 2 7 2 2 1 1 1] 2 1 2 2 1 3 1 0 3
(83%)| (41.7%)| (0.0%)| (16.7%)| (58.3%) (16.79%)| (16.7%)| (83%)| (8.3%)| (83%) (16.7%)| (8.3%)| (16.7%)| (16.79%)| (8.3%)| (25.0%)| (8.3%)| (0.0%)| (25.0%)
Other Services 5 9 3 12 14 7 3 0 4 3 5 1 4 7 2 3 3 1 7
(15.6%)| (28.1%)| (9.4%)| (37.5%)| (43.8%) (21.9%)| (9.4%)| (0.0%)| (125%)| (94%)| (15.6%) (3.1%)| (125%) (21.9%)| (6.3%)| (94%)| (9.4%)| (31%)| (21.9%)
Table 52 — Reasons for employee departure by sector
Retireme| Back to | Starting |Personal | Better | Better Hours | Lack of Job |[Physical [Personal | Shift Wknd |Termina| Lack of | Private | Other |Opportu [ Other
nts Schoal | business wages | benefits | toolong | training | stress [demands| ity work work tions Staff sector  |province| nity
: 84 197 41 242 204 73 42 21 90 63 68 42 68 155 29 16 90 25 81
Private (13.8%)| (32.3%)| (6.79%)| (39.7%)| (335%)| (12.0%)| (6.9%)| (34%)| (14.8%)| (10.3%)| (11.29%)| (6.9%)| (11.2%)| (25.5%)| (4.8%)| (7.6%)| (14.8%)| (4.1%)| (13.3%)
ublic 20 18 2 20 21 4 3 0 7 1 6 4 2 10 1 9 4 T 13
(38.5%)| (34.6%)| (38%)| (385%)| (40.4%)| (7.7%)| (58%)| (0.0%)| (135%) (1L.99%)| (11.5%)| (7.7%)| (38%)| (19.29) (L9w)| (17.3%)| (7.79%)| (1L9%)| (25.0%)
Health / 2 1 0 3 7] 2 T 0 2 2 1 2 2 0 3 1 T 2 1
Eueg:i(l‘:]/ (22.2%g (11.1%% (0.0%1 (33.301A3 (44.401A3 (22.2%g (11.1%2 (0.0%1 (22.2%3)} (22.2%2) (11.1%2) (22.2%2 (22.2%2) (0.0%31 (33.3%2) (11.1%?)) (11.1%2 (22.2%2 (11.1%?)>
t
Private (25.0%)| (20.8%)| (4.296)| (41.7%)| (41.7%)| (20.8%)| (429%)| (4.2%)| (125%)| (83%)| (83%)| (16.7%)| (83%)| (16.79%)| (83%)| (125%)| (16.7%)| (4.2%)| (12.5%)
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Key findings:

- Thetop three reasons why employees leave their company were personal
reasons (41.0%), better wages elsewhere (35.7%), and going back to school
(33.0%).

I ndustry specific findings are as follows:

» Terminations asthe reason for employees leaving are the highest in the
Construction industry (37.5% of respondents).

> Retirements asthereason for employees leaving are the highest in the
Government industry (52.6% of respondents).

» Of therespondentsin the Accommodation | ndustry, the top two reasons
employees |eave are better wages elsewhere and personal reasons, each
indicated by 52.9% of respondents.

» Of therespondentsin the Health industry, 45.8% indicated that employees
leave their organization due to better wages, 29.2% leave due to retirements,
25% leave for better benefits, and 25% leave due to increased workloads.

Sector specific findings are as follows:

» Employeesin the Private sector leave due to personal reasons (39.7%),
better wages (33.5%), and going back to school (32.3%).

» Employeesin the Public sector leave due to better wages (40.4%),
retirements (38.5%), personal reasons (38.5%), and going back to school
(34.6%).

4.18In your opinion, is the ability to attract and retain employees
at your organization hampered by the increased movement
of employees to other Canadian jurisdictions or the United
States?

Figure 19 — Opinions on the effect of workfor ce movement on the ability to attract
and retain employees

243 (33.2%) Yes

381 (52.0%) No 08 (14.3%) Do not know

732 responzes
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Table 53 — Industry specific opinions on the effect of wor kfor ce movement on the

ability to attract and retain employees

Industry Yes No Do not know
IAgriculture 6 (24.0%) 15 (60.0% 3 (12.0%)
Other Primary 4 (44.4%) 3(33.3% 2 (22.2%)
Manufacturing 37 (32.2%) 57 (49.6% 21 (18.3%)
Construction 22 (68.8%) 7(21.9% 3 (9.4%)
Transportation 14 (29.2%) 30 (62.5% 4 (8.3%)
Communication 12 (46.2%) 9(34.6% 5 (19.2%)
Trade 30 (29.1%) 56 (54.4% 17 (16.5%)
Finance 19 (26.4%) 43 (59.7% 10 (13.9%)
Business Services 52 (36.6%) 67 (47.2% 23 (16.2%)
Government 2 (10.0%) 15 (75.0% 3 (15.0%)
Health 13 (50.0%) 9 (34.6% 2 (7.7%)
Social 0 (0.0%) 14 (73.7% 3 (15.8%)
Education 7 (33.3%) 13 (61.9% 1 (4.8%)
lJAccommodation 12 (35.3%) 17 (50.0% 5 (14.7%)
Tourism 1(8.3%) 9 (75.0% 2 (16.7%)
Other Services 12 (36.4%) 17 (51.5% 4 (12.1%)

Table 54 — Sector specific opinions on the effect of wor kfor ce movement on the

ability to attract and retain employees

Sector Yes No Do not know
Private 217 (33.7%)[ 331 (51.4%) 95 (14.8%)
Public 12 (21.4%)| 34 (60.7%) 10 (17.9%)
Health/Public 3(30.0%)[ 4 (40.0%) 1(10.0%)
Health/Private 11 (40.7%)| 12 (44.4%) 2 (7.4%)

Key Findings:

Of therespondentsto the survey, 52.0% indicated that they do not believe the
ability to attract and retain employeesin their organization is hampered by

increased movement of employees to other Canadian jurisdictions or the United

States, while 33.2% do believe their efforts are hampered.
Theindustries with the highest proportion of companies affected by the

movement of employees to other jurisdictions are Construction (68.8%), Health
(50.0%), and Communication (46.2%).
The sector most affected by the movement of employees to other jurisdictionsis
the Health/Private sector (40.7%).
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4.19If you have had employees leaving your organization in the
past 12 months for employment out of the country or out of
the province, please specify the number of employees that
left for that destination.

Table 55 — Quantity and destination of employee departures

Region Total Employees | Percentage of Total
Alberta 432 66%
British Columbia 72 11%
Ontario 45 7%
United States 37 6%
Other 32 5%
Manitoba 22 3%
Atlantic Canada 8 1%
Northwest Territories, Yukon, Nunavut 1%
Quebec 1 0%
Total 655 100%

Other countries indicated: Ireland (2 responses), Mexico (1), Australia (1), Europe (1),
Holland (1), Spain (1), UK (1), Hong Kong (1), and Indonesia (1).

Table 56 — Quantity and destination of employee departures by industry

NWT,

Industry Re;—;cfﬁlses BC | AB | MB | ON | QC égﬁgﬂ; Yukon, gtn;:gg Other
Nunavut
IAgriculture 15| 0%| 27%| 0%| 13%| 0% 0% 0% 33% 27%
Other Primary 27| 19%| 63%| 0%| 15%| 0% 0% 0% 4% 0%
Manufacturing 81 10%| 75%| 1% 5% 1% 0% 0% 7% 0%
Construction 99 5%| 70%| 10%| 0%| 0% 0% 6% 8% 1%
Transportation 62| 5% 73%| 2%| 3% 0% 0% 0% 0% 18%
Communication 25 16%| 48%| 8%| 20%| 0% 4% 0% 4% 0%
Trade 55 15%| 76%| 4% 2%| 0% 0% 0% 0% 4%
Finance 22| 23%| 64%| 0% 9% 0% 0% 0% 0% 5%
Business Services 98 16%| 56%| 3%| 9%| 0% 1% 0% 9% 5%
Government 3 0%[ 0% 0% 33% 0% 0% 0% 67%) 0%
Health 11 0%| 82%| 0% 9% 0% 0% 0% 9% 0%
Social 0 NA NA  NA NA  NA NA NA NA NA
Education 23 0%| 61%| 0% 26%| 0% 4% 0% 9% 0%
IAccommodation 104 14%| 77%| 2%| 2%| 0% 4% 0% 1% 0%
Tourism 6] 33%| 33%| 0%| 33%| 0% 0% 0% 0% 0%
Other Services 1680 6%l 5000 GoKl 2R0Al  0oA B 0% B 0%
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Table 57 — Quantity and destination of employee departures by sector

[ NwT, .
sector | oo | ec | a | we | on | oo [Alemel vy [Uned) o
Nunavut
Private 592 12% 68% 4% 6% 0% 1% 1% 5% 3%
Public 44 5% 43% 0% 20% 0% 5% 0% 18% 9%
Health/Public 0 NA NA NA NA NA NA NA NA NA
Health/Private 11 0% 82% 0% 9% 0% 0% 0% 9% 0%

Key Findings:

- Survey respondentsidentified a total of 655 employees|eaving the province.
This represents 51.4% of the 1,273 current vacancies and 1.4% of the 45,300
employeesincluded in this survey.

Of the respondents who indicated that they had employees |eaving for other
jurisdictions, 66% of the people moved to Alberta, while 6% went to the United
States.

Alberta was the main destination for all industries (excluding Agriculture, for
which the United States was marginally higher).

Alberta was the main destination for the Private, Public and Health/Private
sectors.
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4.20Compared to last year, has your organization in the
Saskatoon region experienced an increase or decreasein
the number of employees leaving for employment out of the
province and/or country?

Figure 20 — Changesin therate at which employees|eave the province for alternate
employment
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Table 58 — Industry specific changesin therate at which employees leave the
provincefor alternate employment

Industry Increase Decrease No Change Not Applicable
IAgriculture 5 (20.0%) 0 (0.0%) 14 (56.0% 5 (20.0%)
Other Primary 3 (33.3%) 0 (0.0%) 4 (44.4% 2 (22.2%)
Manufacturing 16 (13.9%) 2 (1.7%) 64 (55.7% 33 (28.7%)
Construction 8 (25.8%) 3 (9.7%) 13 (41.9% 7 (22.6%)
Transportation 10 (20.8%) 1(2.1%) 27 (56.3% 10 (20.8%)
Communication 3 (11.5%) 2 (7.7%) 18 (69.2% 3 (11.5%)
Trade 17 (16.5%) 1 (1.0%) 52 (50.5% 32 (31.1%)
Finance 8 (11.1%) 1 (1.4%) 57 (79.2% 6 (8.3%)
Business Services 11 (7.8%) 7 (5.0%) 82 (58.2% 41 (29.1%)
Government 3 (16.7%) 0 (0.0%) 10 (55.6% 5 (27.8%)
Health 4 (15.4%) 1 (3.8%) 14 (53.8% 5 (19.2%)
Social 2 (10.5%) 2 (10.5%) 9 (47.4% 5 (26.3%)
Education 3 (14.3%) 1 (4.8%) 12 (57.1% 5 (23.8%)
IAccommodation 10 (29.4%) 0 (0.0%) 15 (44.1% 9 (26.5%),
Tourism 0 (0.0%) 0 (0.0%) 5(41.7% 7 (58.3%)
Other Services 2 (6.1%) 1 (3.0%) 23 (69.7% 7 (21.2%),
Totals 105 (14.3%) 22 (3.0%) 419 (57.2% 182 (24.8%)
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Table 59 — Sector specific changesin therate at which employees leave the province
for alternate employment

Sector Increase Decrease No Change Not Applicable
Private 91 (14.2%) 19 (3.0%) 372 (57.9% 160 (24.9%)
Public 10 (18.5%) 1 (1.9%) 29 (53.7% 14 (25.9%)
Health/Public 1 (10.0%) 0 (0.0%) 4 (40.0% 3 (30.0%)
Health/Private 3 (11.1%) 2 (7.4%) 14 (51.9% 5 (18.5%),

Key Findings:

- Over 14% of respondents indicated that their organization had seen an increase
in the number of employees leaving, while 3% indicated a decrease.
The industries with the highest proportion of organizations experiencing an
increase in the number of employees leaving for employment outside the
province or country are Accommodation (29.4%) and Construction (25.8%).
Of the respondentsin the Public sector, 18.5% believe they have experienced an
increase in the number of employees leaving for employment outside the
province or country.

4.21What is the annual turnover at your organization in the
Saskatoon region?

Table 60 — Annual staff turnover rates by industry

Industry Employees Total Number of Turnover Rate
Leaving Employees

IAgriculture 65 923 7%)
Other Primary 40 786 5%
Manufacturing 1,068 6,565 16%
Construction 256 1,033 25%
Transportation 572 2,774 21%
Communication 276 946 29%
Trade 305 2,038 15%
Finance 171 1,885 9%
Business Services 383 2,953 13%
Government 126 4,519 3%
Health 1,050 9,169 11%
Social 157 733 21%
Education 107 6,383 2%
IAccommodation 1,029 2,865 36%
[Tourism 127 874 15%
Other Services 181 854 21%
Totals 5,913 45,300 13%

Innovation Consulting Group & Insightrix 86



SLMC — Saskatoon Labour Market Assessment Study and Key I mplementation Strategies March 2002

Table 61 — Annual staff turnover rates by sector

Industry Employees L] NS G Turnover Rate
Leaving Employees

Private 4,457 23,712 19%

Public 294 11,670 3%

Health/Public 1,034 8,985 12%

Health/Private 128 933 14%

Totals 5,913 45,300 13%

Key Findings:

- Theoverall turnover ratefor all respondentsin the survey is 13%.
Theindustries with the highest turnover rate are Accommodation (36%),
Communication (29%), and Construction (25%).

The Private Sector has a turnover rate of 19% compared the to the Public
Sector at 3%.

4.22Has your annual turnover rate increased or decreased over
the past two years?

Figure 21 — Changeto the annual turnover rate
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Table 62 — Changesto the annual turnover rate by industry

Industry Increased Decreased |Remained same
IAgriculture 4 (16.0%) 3 (12.0%) 17 (68.0%)
Other Primary 2 (22.2%) 1(11.1%) 6 (66.7%)
Manufacturing 23 (20.0%) 11 (9.6%) 81 (70.4%)
Construction 4 (12.9%) 4 (12.9%) 23 (74.2%)
Transportation 6 (12.5%) 8 (16.7%) 34 (70.8%)
Communication 5 (19.2%) 3 (11.5%) 18 (69.2%)
Trade 24 (23.3%) 4 (3.9%) 74 (71.8%)
Finance 11 (15.3%) 6 (8.3%) 55 (76.4%)
Business Services 22 (15.6%) 12 (8.5%) 107 (75.9%)
Government 7 (36.8%) 0 (0.0%) 12 (63.2%)
Health 7 (26.9%) 0 (0.0%) 17 (65.4%)
Social 5 (27.8%) 2 (11.1%) 11 (61.1%)
Education 5 (23.8%) 3 (14.3%) 13 (61.9%)
IAccommodation 13 (38.2%) 5 (14.7%) 16 (47.1%)
Tourism 2 (16.7%) 1 (8.3%) 9 (75.0%)
Other Services 5 (15.2%) 3(9.1%) 25 (75.8%)

Table 63 — Changesto the annual turnover rate by sector

Sector Increased Decreased Remained same
Private 122 (19.0%) 62 (9.7%) 458 (71.3%)
Public 14 (25.5%) 3 (5.5%) 38 (69.1%)
Health/Public 4 (40.0%) 0 (0.0%) 4 (40.0%)
Health/Private 5 (19.2%) 1 (3.8%) 18 (69.2%)

Key Findings:

Of the total survey respondents, 19.8% believe that their turnover rate has

increased, 71.2% believe that it has stayed the same, and only 9.1 believe it has

decreased.
Theindustries with the highest proportion of organizations that believe their

turnover rate hasincreased are Accommodation (38.2%), Government (36.8%),
Social Services (27.8%), and Health (26.9%).
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4.23Does your organization currently have an employment
equity program in place?

Figure 22 — Prevalence of employee equity programs

728 responses

457 (62.8%) No

271 (37.2%) Yes

Table 64 — Prevalence of employee equity programs by industry

Industry Yes No
IAgriculture 14 (56.0%) 11 (44.0%)
Other Primary 4 (44.4%) 5 (55.6%)

Manufacturing

34 (29.6%)

81 (70.4%)

Construction 12 (38.7%) 19 (61.3%)
Transportation 16 (34.0%) 31 (66.0%)
Communication 8 (30.8%) 18 (69.2%),
Trade 29 (28.4%) 73 (71.6%)
Finance 35 (49.3%) 36 (50.7%)
Business Services 50 (35.7%) 90 (64.3%)
Government 15 (78.9%) 4 (21.1%)
Health 11 (42.3%) 15 (57.7%)
Social Services 10 (55.6%) 8 (44.4%)
Education 11 (52.4%) 10 (47.6%)
IAccommodation 13 (38.2%) 21 (61.8%)
Tourism 3 (25.0%) 9 (75.0%)
Other Services 7 (21.2%) 26 (78.8%),

Table 65— Prevalence of employee equity programs by sector

Sector Yes No
Private 221 (34.6%) 417 (65.4%)
Public 34 (61.8%) 21 (38.2%)
Health/Public 4 (40.0%) 6 (60.0%)
Health/Private 13 (50.0%) 13 (50.0%),
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Key Findings:

- 37.2% of respondents indicated they have an employment equity plan in place,
which isa substantial increase from the 24% indicated in the 2000 survey.
Theindustries with the highest proportion of organizations with an employment
equity plan are Government (78.9%), Agriculture (56.0%), Social Services
(55.6%) and Education (52.4%).

The sector with the highest proportion of employersindicating they have an

employment equity plan in placeisthe Public sector (61.8%), followed by the
Health/Private sector (50%).

4.240ver the past year, has your organization in the Saskatoon
region hired any persons believed to be of Aboriginal
descent?

Figure 23 — Companies actively hiring Aboriginal persons

154 (34.9%) Yes

474 (65.1%) No

728 responzes
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Table 66 — Industries actively hiring Aboriginal persons

Industry Yes No
IAgriculture 1 (4.0%) 24 (96.0%),
Other Primary 4 (44.4%) 5 (55.6%)

Manufacturing

49 (42.6%)

66 (57.4%)

Construction

14 (45.2%)

17 (54.8%)

Transportation

26 (55.3%)

21 (44.7%)

Communication

8 (30.8%)

18 (69.2%)

Trade

18 (17.6%)

84 (82.4%)

Finance 20 (28.2%) 51 (71.8%)
Business Services 36 (25.7%) 104 (74.3%)
Government 11 (57.9%) 8 (42.1%)
Health 6 (23.1%) 20 (76.9%),
Social 12 (66.7%) 6 (33.3%),
Education 8 (38.1%) 13 (61.9%)
l/Accommodation 25 (73.5%) 9 (26.5%)
Tourism 9 (75.0%) 3 (25.0%)
Other Services 8 (24.2%) 25 (75.8%),

Table 67 — Sectors actively hiring Aboriginal persons

Sector Yes No
Private 220 (34.5%) 418 (65.5%)
Public 23 (41.8%) 32 (58.2%)
Health/Public 5 (50.0%) 5 (50.0%)
Health/Private 7 (26.9%) 19 (73.1%),

Key Findings:

34.9% of respondentsindicated that over the past year their organization has
hired persons believed to be of Aboriginal ancestry.

Theindustries with the highest proportion of organizations that hired
Aboriginal persons over the past year are Accommodation (73.5%), Social
Services (66.7%), Government (57.9%), and Transportation (55.3%).
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4.24.10ver the past year, how many Aboriginal persons has

your organization hired?

Table 68 — Number of Aboriginal persons hired in 2001 by industry

Industry

Total Number of

Total Number of

Aboriginal % of

Aboriginals Employees Total
IAgriculture 1 923 0%
Other Primary 8 786 1%
Manufacturing 239 6,565 4%
Construction 119 1,033 12%)
[Transportation 75 2,774 3%
Communication 23 946 2%
Trade 27 2,038 1%
Finance 26 1,885 1%
Business Services 74 2,953 3%
Government 105 4,519 2%
Health 108 9,169 1%
Social 47 733 6%
Education 25 6,383 0%
JAccommodation 187 2,865 7%
[Tourism 53 874 6%
Other Services 16 854 2%)
Totals 1,133 45,300 3%

Table 69 — Number of Aboriginal persons hired in 2001 by sector

Total Number of

Total Number of

Aboriginal % of

Industry Aboriginals Employees Total
Private 843 23,712 4%
Public 145 11,670 1%
Health/Public 112 8,985 19%
Health/Private 33 933 4%
Total 1,133 45,300 3%

Key Findings:

A total of 1,133 Aboriginals were hired, or approximately 3% of the total

workforce.

Over the past year, the Construction industry has hired 119 Aboriginals,

equivalent to 12% of its current work force.
Over the past year, the Private sector and the Health/Private sector have hired

Aboriginals equivalent to 4% of their current work force.
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4.24.2For what occupation(s) did you hire Aboriginal

employees?

Table 70 — Top 20 occupations filled by Aboriginal personsin 2001 (accounting for

45% of all occupations)

Occupation NLE _Of Occupation NLE _Of

Companies Companies
Labourers 37 Technical Support 6
Housekeeping Staff 16 Marketing 5
Sales Person 14 Manager 5
Food Servers 12 Computer Programmers 4
Driver 12 Shipper/Receiver 4
\Welder 11 Production workers 4
IAdministration Assistant 11 Lawyer 4
Receptionist 8 Electricians 3
Cook 8 Instructor 3
Truck Driver 7 Customer service representative 3

Please refer to Appendix D1 for a complete listing by occupation.

4.25Please indicate the number of employees in your
organization whom you believe to be of Aboriginal descent?

Table 71 — Industry employment of Aboriginal persons

Industry Number of |Total Number of| Aboriginal %
Employees Employees of Total

IAgriculture 14 923 2%
Other Primary 34 786 4%
Manufacturing 245 6,565 4%
Construction 74 1,033 7%
Transportation 198 2,774 7%
Communication 24 946 3%)
Trade 55 2,038 3%
Finance 132 1,885 7%
Business Services 95 2,953 3%
Government 439 4,519 10%,
Health 419 9,169 5%
Social 107 733 15%
Education 200 6,383 3%
JAccommodation 227 2,865 8%
[Tourism 89 874 10%
Other Services 26 854 3%
Total 2,378 45,300 5%
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Table 72 — Sector employment of Aboriginal persons

Number of Total Number of | Aboriginal % of
Industry

Employees Employees Total
Private 1,198 23,712 5%
Public 674 11,670 6%
Health/Public 449 8,985 5%
Health/Private 57 933 6%
Total 2,378 45,300 5%

Key Findings:

As a percentage of the current workforce, 5% of the employees in Saskatoon

companies are of Aboriginal ancestry.

The industries with the highest proportion of Aboriginal employees are Social
Services (15%), Government (10%), and Tourism (10%).

4.26Have you used any of the following methods to recruit

Aboriginal employees?

Figure 24 — Aboriginal recruitment methods
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Table 73 —Key to Aborginal Recruitment M ethods

Job Agencies

First Nations and/or Métis Employment Agencies

Career Fairs

Aborigina Career Fairs

Training Institutions

Métis and/or First Nations training institutions (e.g.
Gabriel Dumont Institute, Saskatchewan Indian Federated
College, Dumont Technical Institute, Saskatchewan Indian
Institute of Technologies)

Political Bodies Métis and/or First Nations Political bodies (e.g. Métis
Nation of Saskatchewan, Tribal Councils, local bands)
Other Other (please specify)

Other methods used:
- Newspaper advertisements (13 responses)
Acquaintances (12)
Applications (9)
Networking (8)
Aboriginal publications (5)
Employment agencies (3)
SIAST (3)

Please refer to Appendix D2 for a complete listing of other responses.

4.27What successes have you had in recruiting and retaining
Aboriginal workers?

Table 74 — Aboriginal employee retention and recruitment successes

Success Rate Number of Percentage Cumulative
Responses Percentage
Excellent 37 18%) 18%
Good 59 28% 46%
Fair 30 14% 61%
Limited 82 39% 100%
Total 208 100%

Comments from those with Excellent Success:

The vast mgjority of our employees are contract. When we have contracted employees of
Aboriginal ancestry, we have retained them with complete success until the completion

of their contract.
A couple of our Aboriginal staff have become valuable and loyal, career-minded
employees.
Perhaps not an impartia opinion, due to my personal ancestry, but | would have to say
the "utmost success'.
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We've had three successes in the last four years. The candidates obtained employment
elsawhere as a result of a positive work experience with us.

Successful since ownership is made up of various Bands and Métis communities. We
attract Aboriginal people from that avenue, and are successful at keeping them employed
either with our company or other companies.

Excellent workers, good for our line of business. Like working here because most of my
staff is Aboriginal or Métis.

Our staff hired in the Cumberland house area has al been good employees and long-term
employees.

Considerable success, as we are an Aboriginal organization and are looked to by many of
our members for employment.

We have had great success through the LINK's program with Regional Employment
Development. We hire as many of the 12 students who wish to come to us.

We have had no trouble recruiting Aborigina staff for placement.

Hire them and retain them. | am Aborigina myself and that helps.

We have had great success. Our best install/dismantle employee is First Nations decent.
We have severa long-term Aborigina workers. Some have been here close to ten years.
50% of our full-time staff is First Nations. We have contracted with one Métis person.
We require much project-specific contract work and have been successful in recruiting
and contracting with First Nations people for script writing and video production.

One recruited and retained for 5 years.

Our involvement with the Corporate Circle, affiliation with Chiefs, advertising in
Aborigina newspapers has attracted numerous applications from First Nations and Métis
people. We are developing a very positive rapport with the Aboriginal community.
Current Aborigina employee has been with the company for 5 years.

80% in recruiting and 65% retention.

This business is Aborigina-owned and controlled.

It has been great.

Our Aboriginal worker was a temporary employee through Manpower. When the need
arises next for his services, we will have him back!

Very successful aswe are an Aborigina organization and one that is very familiar to our
First Nations people. Also, we target specificaly First Nation'sin all our hiring.

We had an Aboriginal worker employed for 4 years after she graduated from a travel
course that our company had helped to set up a SIIT. She was here from Sept 1996 to
Aug. 2000.

We've had great success.

Excellent success. | really enjoy the individuals, and fed blessed to work with them.
We had an Aboriginal press person working for our other company.

Excellent workers, but seem to quit for persona reasons.

Very successful. One employee has been promoted to Lead Supervisor of a shift
overlooking six workers.

The Aborigina woman at our organization has been with us for close to 4 years and she
is awonderful employee and person.

We are an Aborigina organization. First Nations people are attracted to working here.
Some of our employees are very long-term.

We have four Aborigina employees, and two have been with us for over ten years. We
don't do anything different to retain workers. If they can do the job then that is what
counts.
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Comments of those with limited success:

We had a practicum student work with us of Aborigina decent. Was not very reliable,
continually wanted to borrow money, and then left one day and never came back. Never
did finish the practicum or their course or study

Success has been small. The lack of a good Broadcast Journalism course designed for
Aboriginals has hurt us.

It isdifficult to retain Aboriginal teachers because they are in such high demand in the
regular system.

Very few, they never stay long enough.

Recruiting can some times be a challenge because of the lack of education/training.
Retaining them is another huge chalenge. It's dmost that they feel that they don't
necessarily have to work, because the Band will help them out financialy.

Our last employee left because she was offered more hours elsewhere (otherwise she
would have stayed). We are not actively recruiting staff, so it is difficult to answer.
Recruiting has not been a problem, but retention has. | have not had an Aborigina
employee stay longer then 6 monthsin the past 2 years.

The ones that have worked stayed only a short period. None have applied to adsin the
newspapers.

Moderate success in recruiting and poor success in retaining.

Very little. There are very few Aborigina persons either taking or being accepted into
post-secondary ingtitutions for high-skilled educations that our organization requires.
Little success in retaining due to substandard skills (even though schools and ingtitutes
have given them good grades) and inability to fit into standard workday.

Very little success. Aswith the food and beverage industry, there is a high turnover for
part-time employees.

Always successful in hiring them, but | always loose them due to their work ethic. They
are generaly good workers but you probably know the rest why they can't stay in awork
force.

They don't stay long. End up going to other occupations.

Have had one Aboriginal, but did not work out due to lack of work ethic.

We do not have great success in recruiting Aboriginal workers as very few choose to
work in a Science Related field. We tend to hire mostly staff with university degrees.
Successes are not as high as we would like as the demand far exceeds supply in our
industry. Reliability of employees and financial/persona issues often play arolein this
area, creating an increased lack of professionalism

Somewhat successful, but undependable and untrained for the most part.

Not too good recently. Good experiences a number of years ago.

Have begun to try and recruit students for summer work to expose them to agricultural
education and training. Have not had great success, as most are in socia science areas.
Have had Aborigina workers in the past. Had problems with staff members coming to
work on time or showing up for their shift.

Had two: one moved to home province, one went on to a different career aspiration
Our success has been limited due to the lack of qualified people in the technical skills
required, i.e. aircraft maintenance and pilots.

Limited success. Have employed severa over the last 20 years, but not retained any.
One female has |eft to advance her education. All others have left the industry and take
other occupations.
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Recruiting and retention is a problem because other organizations can offer them full-
time permanent jobs, but we can only offer casual or part-time entry-level jobs.

Our success varies. Generally we find that the higher level of skill required in the
position usually indicates that amount of time that a worker isin the position, i.e. general
labourer position has a higher turnover than atruck driver.

Print ads in the Star Phoenix seem to be our best recruiting method. Retaining the
Aboriginal workforce has not been a positive experience.

When external advertising does occur, very few Aborigina applicants apply. When
interviewed, the prospective employees do not present as the strongest candidate. When
an Aboriginal worker was hired, the tenure in position was shorter than average.

We have had many Aboriginal employees, and many successes as well as some who
cannot be referred to as successes, but the same thing can be said about any employee,
from any background.

Limited due to lack of retention.

We have had Aboriginal workers employed for afew weeks to months.

We have hired two in the past eight years. Neither were very dependable and quit before
two years were up.

Poor success due to lack of experienced people.

Recruited two, retained only for the medium term, retained none over long-term. They
left of their own accord.

Limited. There are very few Aboriginalsin the agricultura industry, particularly with the
necessary post-secondary backgrounds.

We have worked very closely with an Aborigina-owned agency, but have experienced
difficulty in finding experienced Aboriginal candidates.

Working with other First Nations agencies (e.g. Saskatoon Triba Council)

Please refer to Appendix D2 for further categorization of reasons and additional
comments.

4.28What challenges have you faced in recruiting and retaining
Aboriginal workers?

Table 75 — Aboriginal employee retention and recruitment challenges

Number of

Issues Percentage
Responses

Other 60 24%
IAbsent/Tardy 48 19%
\Work Ethic 41 16%
Experience 46 18%
Under-educated 33 13%
No Applicants 21 8%

249 100%
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“Other” Comments:

Not alot applying for the positions. If | leave it open | will get 80-100 resumes, but if |
specify must be of Aboriginal decent | might get 3-6 over a 2-week period.

Being off reserve they have to pay taxes.

The challenge is that we are a community-based organization and not all Aboriginal
teachers wish to work in this environment.

No trouble recruiting, lots of trouble retaining. Difficulty in bonding with non-
Aboriginas. No money for bus, improper wardrobe, poor living conditions leading to
lack of deep. Mistrust of non-Aborigina society.

Being competitive with the salaries we offer and limited opportunities for advancement
compared to other private and public sector employers. Many employees see our
organization as a training ground for other employment.

There are not many available through our normal hiring procedure. We are a union shop
and all of our employees are hired through the International Brotherhood of Electrical
Workers.

Most of our recruiting is done through newspapers and word of mouth. Quite smply we
have not had alot of Aborigina people apply for any positions that have become
available.

Alcohol, but not just with Aboriginals.

Wages.

Cannot compete with wages for trained staff.

We cannot seem to get the opportunity to prove to them that we can provide them the
opportunity to make a career with us.

A couple at the beginning of their employment only spoke Cree, but they have since
learned English.

We are unable to guarantee long-term, permanent employment.

Alcohol abuse.

We have found that recruiting Aborigina workers like any others has not been a problem.
We have found that retaining Aborigina workers has been a problem in that once they
have received some experience they leave for better paying employment.

It was not a successful recruitment.

Y oung lawyers see law firms as a stepping-stone to high paying government jobs for
Aboriginals. Therefore, there is no incentive to stay with afirm and build a practice.
Not enough willing to work on commission sales.

Alcohal, and drugs.

They don't stay long. We did have good success, but they get restless.

Trying to mesh a number of culturesin our workplace, and have all abide by a Collective
Agreement.

Moving to city, pay, absenteeism, family crises.

They come and go when they fed the need to move on.

Tend to be very short-term workers.

Dedling with tardiness or absenteeism, some substance abuse.

Security clearances and work ethic.

During our last two recruitments we received about 50 applications for each position, but
no one declared Aborigina heritage.

Qualified Aborigina people are very much in demand.

Retention has presented some challenge. Depends on the goals of the individual.
Retention.
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One went to his home province, and one went on to a new career.

Lack of interest in other than full-time permanent employment. Often we are only able to
offer part time to begin.

No great challenges either, except that the couple that we had did not stick around very
long.

Mentoring needed to develop employees within the organization.

Difficulty with transportation.

I hired one worker and she quit on the first day before the shift began because she could
not work shift work, although she was informed of this prior to hiring.

Federa government poaching my employees.

Recruiting has been easy. Retention poor mostly due to personality differences.

Lack of retention. Voluntary turnover rate is very high.

The workers we have hired are less involved with the job as a career and more likely to
leave on short notice for reasons of avery temporary nature.

Time management.

Retaining long term.

Having them relocate to Saskatoon.

Stability.

Often can get jobs that pay more on reserves or with Aboriginal companies.

Cultura differencesin attitudes toward work.

Please refer to Appendix D2 for further categorization of reasons and additional

comments.

4.29Are you aware of the Federal Foreign Worker Program?

Figure 25 — Federal Foreign Worker Program awar eness

8 (12.3%) Yes

627 (87.7%) Na

715 responzes
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Table 76 — Industry awareness of Federal Foreign Worker Program

Industry Yes No
IAgriculture 7 (29.2%) 17 (70.8%)
Other Primary 1 (12.5%) 7 (87.5%),
Manufacturing 17 (14.8%) 98 (85.2%)
Construction 2 (6.9%) 27 (93.1%),
[Transportation 6 (13.3%) 39 (86.7%)
Communication 2 (7.7%) 24 (92.3%)
Trade 4 (4.0%) 96 (96.0%),
Finance 5 (7.0%) 66 (93.0%)
Business Services 18 (13.0%) 120 (87.0%)
Government 5 (26.3%) 14 (73.7%),
Health 5 (19.2%) 21 (80.8%)
Social 2 (11.1%) 16 (88.9%)
Education 4 (20.0%) 16 (80.0%),
IAccommodation 5 (15.2%) 28 (84.8%)
[Tourism 1 (8.3%) 11 (91.7%),
Other Services 4 (12.5%) 28 (87.5%)

Table 77 — Sector awareness of Federal Foreign Worker Program

Sector Yes No
Private 66 (10.5%) 560 (89.5%)
Public 16 (29.6%)| 38 (70.4%)
Health/Public 1 (10.0%) 9 (90.0%)
Health/Private 5 (19.2%) 21 (80.8%),
Key Findings:
- Of thetotal survey respondents, 12.3% were aware of the Foreign Worker
Program.

The Agriculture industry has the highest proportion of employerswho are
aware of the Foreign Worker Program (29.2%).

The Public sector hasthe highest proportion of respondents who are aware of
the Foreign Worker Program.
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4.30Are you aware of the Provincial Nominee Program (PNP)?

Figure 26 — Provincial Nominee Program (PNP) awar eness

7159 responses

Table 78 — Industry awar eness of Provincial Nominee Program (PNP)

652 (91.2%) N

Industry Yes No
IAgriculture 7 (29.2%) 17 (70.8%),
Other Primary 1 (12.5%) 7 (87.5%)
Manufacturing 9 (7.8%) 106 (92.2%)
Construction 1 (3.4%) 28 (96.6%)
[Transportation 7 (15.6%) 38 (84.4%)
Communication 1 (3.8%) 25 (96.2%),
Trade 3 (3.0%) 97 (97.0%),
Finance 5 (7.0%) 66 (93.0%)
Business Services 12 (8.7%) 126 (91.3%)
Government 3 (15.8%) 16 (84.2%)
Health 2 (7.7%) 24 (92.3%)
Social 2 (11.1%) 16 (88.9%)
Education 4 (20.0%) 16 (80.0%),
JAccommodation 3 (9.1%) 30 (90.9%)
[Tourism 0(0.0%) 12 (100.0%)
Other Services 3 (9.4%) 29 (90.6%),

3(3.8%) Yes

Table 79 — Sector awar eness of Provincial Nominee Program (PNP)

Sector Yes No
Private 51 (8.1%) 575 (91.9%)
Public 9 (16.7%) 45 (83.3%)
Health/Public 1 (10.0%) 9 (90.0%)
Health/Private 2 (7.7%) 24 (92.3%)
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Key Findings:

Of the total survey respondents, 8.8% are aware of the Provincial Nominee

Program.

The Agriculture industry has the highest proportion of employerswho are

aware of the Provincial Nominee Program (29.2%).

The Public sector hasthe highest proportion of respondents who are aware of

the Provincial Nominee Program (16.7%).

4.31Are you aware of the Saskatoon Open Door Society?

Figure 27 — Saskatoon Open Door Society awar eness

715 responses

Table 80 — Industry awar eness of Saskatoon Open Door Society

355 (49.7%) Yes

360 (50.3%) No

Industry Yes No
IAgriculture 17 (70.8%) 7 (29.2%
Other Primary 4 (50.0%) 4 (50.0%
Manufacturing 49 (42.6%) 66 (57.4%
Construction 12 (41.4%) 17 (58.6%
[Transportation 13 (28.9%) 32 (71.1%
Communication 14 (53.8%), 12 (46.2%
Trade 31 (31.0%) 69 (69.0%
Finance 34 (47.9%) 37 (52.1%
Business Services 85 (61.6%) 53 (38.4%
Government 13 (68.4%) 6 (31.6%
Health 19 (73.1%) 7 (26.9%
Social 12 (66.7%) 6 (33.3%
Education 12 (60.0%), 8 (40.0%
IAccommodation 16 (48.5%) 17 (51.5%
[Tourism 9 (75.0%) 3 (25.0%
Other Services 15 (46.9%) 17 (53.1%
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Table 81 — Sector awar eness of Saskatoon Open Door Society

Sector Yes No

Private 293 (46.8%) 333 (53.2%

Public 37 (68.5%) 17 (31.5%

Health/Public 7 (70.0%) 3 (30.0%

Health/Private 18 (69.2%) 8 (30.8%

Key Findings:

- Of the total survey respondents, 49.7% are aware of the Saskatoon Open Door

Society.

Theindustries with the highest proportion of employers aware of the Saskatoon
Open Door Society are Health (73.1%) and Agriculture (70.8%).

The Public sector has a much greater awareness of the Saskatoon Open Door
Society than the Private sector (68.5% vs. 46.8%).

4.32Are you aware of the U of S International Students
Association?

Figure 28 —U of Sinternational Students Association awar eness

351 (49 1%) Yes

364 (50.9%) No

715 responzes
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Table 82 — Industry awar eness of the U of SInternational Students Association

Industry Yes No
IAgriculture 20 (83.3%) 4 (16.7%
Other Primary 5 (62.5%) 3(37.5%
Manufacturing 49 (42.6%) 66 (57.4%
Construction 11 (37.9%), 18 (62.1%
[Transportation 16 (35.6%) 29 (64.4%
Communication 15 (57.7%), 11 (42.3%
Trade 25 (25.0%) 75 (75.0%
Finance 40 (56.3%) 31 (43.7%
Business Services 84 (60.9%) 54 (39.1%
Government 11 (57.9%), 8 (42.1%
Health 12 (46.2%) 14 (53.8%
Social 11 (61.1%) 7 (38.9%
Education 15 (75.0%), 5(25.0%
IAccommodation 12 (36.4%) 21 (63.6%
[Tourism 9 (75.0%) 3 (25.0%
Other Services 16 (50.0%) 16 (50.0%

Table 83 — Sector awar eness of the U of S|International Students Association

Sector Yes No
Private 297 (47.4% 329 (52.6%)
Public 36 (66.7% 18 (33.3%)
Health/Public 3(30.0% 7 (70.0%)
Health/Private 15 (57.7% 11 (42.3%)

Key Findings:

49.1% of respondents are aware of the U of Sinternational Students
Association.

The Agriculture industry has the highest proportion of employerswho are
aware of the U of SInternational Students Association (83.3%), followed by

Education (75.0%).

The Public sector has a much greater awareness of the U of SInternational
Students Association than the Private sector (66.7% vs. 47.4%).
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4.33Have you attempted to hire personnel from outside Canada?

Please note that, for the purposes of this study, “foreign workers’ refer to non-Canadian
citizens living outside Canada who are recruited by Canadian businesses to fill a specific
position within Canada, while “immigrant workers’ refer to immigrants who are already
living in Canada when they are recruited to work for a Canadian business.

Figure 29 — Foreign worker recruitment efforts

6 (9.3%) Yes

644 (90.7%) N

710 responses

Table 84 — Industry recruitment efforts of foreign workers

Industry Yes No
IAgriculture 4 (16.7%) 19 (79.2%
Other Primary 1 (12.5%) 7 (87.5%
Manufacturing 9 (7.8%) 106 (92.2%
Construction 4 (13.8%) 25 (86.2%
[Transportation 2 (4.3%) 44 (95.7%
Communication 2 (7.7%) 24 (92.3%
Trade 10 (10.0%) 89 (89.0%
Finance 1 (1.4%), 70 (98.6%
Business Services 19 (13.8%)] 119 (86.2%
Government 2 (10.5%), 17 (89.5%
Health 3 (11.5%) 20 (76.9%
Social 1 (5.6%) 16 (88.9%
Education 4 (20.0%) 16 (80.0%
IAccommaodation 1 (3.0%), 32 (97.0%
[Tourism 0(0.0%)| 12 (100.0%
Other Services 4 (12.5%) 28 (87.5%

Table 85 — Sector recruitment efforts of foreign workers

Sector Yes No
Private 57 (9.1% 570 (90.9%)
Public 8 (14.8% 46 (85.2%)
Health/Public 2 (20.0% 5 (50.0%)
Health/Private 0 (0.0% 23 (88.5%)
Key Findings:
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Of the total survey respondents, 9.3% have attempted to hire a foreign worker
from outside Canada.
The Education industry has the highest proportion of employers who have

attempted to hire foreign workers (20.0%), followed by Agriculture (16.7%),
Business Services (13.8%), and Construction (13.8%).

The Public sector has a highest proportion of employers who have attempted to
hire foreign workers than the Private sector (14.8% vs. 9.1%).

4.33.1Did you utilize any of the following programs in recruiting
foreign workers?

Figure 30 — Utilization of foreign worker recruitment programs
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70 responzes

Other programs utilized:
Saskatchewan Intercultural Association (2)
Advertisements (2)
AIESEC (1)
Amnesty International (1)
NSERC (1)
Recommended by an employee of U of S (1)
Sponsored family member (1)
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Table 86 — Industry utilization of foreign worker recruitment programs

Industry Federal Provincial | Open Door Uof S None Other
Agriculture 1 (25.0%) 0 (0.0%) 0 (0.0%) 0(0.0%) 3 (75.0%) 1 (25.0%)
Other Primary 0 (0.0%) 0 (0.0%) 0 (0.0%) 0(0.0%)[ 1 (100.0%) 0 (0.0%)
Manufacturing 1 (10.0%) 0(0.0%)[ 2(20.0%) 1(10.0%) 7 (70.0%) 0 (0.0%)
Construction 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%)| 4 (100.0%) 0 (0.0%)
Transportation 1 (33.3%) 0 (0.0%) 0 (0.0%) 0(0.0%)[ 2 (66.7%) 0 (0.0%)
Communication 0 (0.0%) 0(0.0%) 1(50.0%) 1(50.0%) 1 (50.0%) 0 (0.0%)
Trade 1 (9.1%) 0 (0.0%) 0 (0.0%) 0(0.0%) 8(72.7%) 2(18.2%)
Finance 0 (0.0%)[ 1 (100.0%)f 1 (100.0%) 0 (0.0%) 0(0.0%)[ 1 (100.0%)
Business Services 1 (5.3%) 0 (0.0%) 1 (5.3%) 1(5.3%)| 15 (78.9%) 2 (10.5%)
Government 0 (0.0%) 0(0.0%)| 1 (50.0%) 0(0.0%) 1(50.0%) 1 (50.0%)
Health 1 (33.3%) 0 (0.0%) 0 (0.0%) 0(0.0%) 2 (66.7%) 0 (0.0%)
Social 0 (0.0%) 0(0.0%)[ 1 (50.0%) 0(0.0%)[ 1 (50.0%) 0 (0.0%)
Education 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%)[ 4 (100.0%) 0 (0.0%)
IAccommodation 0 (0.0%) 0(0.0%) 0(0.0%) 0(0.0%)[ 1 (100.0%) 0(0.0%)
Tourism 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%)
Other Services 0 (0.0%) 0 (0.0%) 0 (0.0%) 0(0.0%) 3 (75.0%) 1 (25.0%)
Table 87 — Sector utilization of foreign worker recruitment programs

Sector Federal Provincial [ Open Door UofS None Other
Private 4 (6.6%) 1 (1.6%) 6 (9.8%) 3(4.9%) 46 (75.4%) 6 (9.8%)
Public 1 (12.5%) 0(0.0%)[ 1 (12.5%) 0(0.0%) 6 (75.0%) 2 (25.0%)
Health/Public 1 (50.0%) 0 (0.0%) 0(0.0%) 0(0.0%)[ 1 (50.0%) 0(0.0%)
Health/Private 0(0.0%) 0(0.0%) 0(0.0%) 0(0.0%) 0(0.0%) 0(0.0%)
Key Findings:

Of the respondents who attempted to hire a foreign worker, 75.7% did not use

any of the available programs surveyed.
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4.33.2From which regions/countries did you attempt to hire
workers?
Figure 31 — Regional analysis of foreign worker recruitment efforts
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Other regions: India (2 responses), Bangladesh (1), Trinidad (1), and Ukraine (1).
Table 88 — Industry/Regional analysis of foreign worker recruitment efforts
Industry USA Mexico | Europe Asia Central Africa LAlalells Australia | SE Asia Qtier
America East Country
Agriculture 4 (100.0%) 1 (25.0%)| 2 (50.0%)| 2 (50.0%)| 1 (25.0%)| 1 (25.0%)| 1 (25.0%)| 2 (50.0%)| 1 (25.0%)| 0 (0.0%)
Other Primary 0(0.0%) 0(0.0%) 0(0.0%) 0(0.0%) 0(0.0%) 0(0.0%) 0(0.0%) 0(0.0%) 0(0.0%) 0 (0.0%)
Manufacturing | 4 (40.0%)| 0 (0.0%)| 5 (50.0%)| 1 (10.0%) 0 (0.0%)| 0 (0.0%) 1 (10.0%)| 1 (10.0%)| 1 (10.0%)| 1 (10.0%)
Construction 3(75.0%) 0(0.0%) 0 (0.0%) 0(0.0%)] 0(0.0%) 0 (0.0%)[ 1 (25.0%)[ 1 (25.0%)] 0 (0.0%) 0 (0.0%)
Transportation | 1 (33.3%)| 0 (0.0%)| 1 (33.3%)[ 0(0.0%) 0(0.0%) 0 (0.0%) 0 (0.0%) 0(0.0%) 0(0.0%) 0 (0.0%)
Communication |2 (100.0%) 0 (0.0%)] 0 (0.0%)] 1 (50.0%)[ 0 (0.0%)[ 0 (0.0%)[ 1 (50.0%)] 0 (0.0%)[ 0 (0.0%)[ 0 (0.0%)
Trade 2 (18.2%)| 0 (0.0%)| 6 (54.5%)] 0(0.0%)| 0 (0.0%) 0(0.0%) 0(0.0%) 0(0.0%) 1(9.1%) 1(9.1%)
Finance 0 (0.0%)] 0 (0.0%)[1 (100.0%)1 (100.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%)[L (100.0%) 0 (0.0%) 0 (0.0%)
Bus. Services 7 (36.8%) 1 (5.3%)| 4 (21.1%)| 2 (10.5%)| 3 (15.8%) 1 (5.3%)[ 1 (5.3%) 0 (0.0%) 0 (0.0%)| 4 (21.1%)
Government 2 (100.0%) 0 (0.0%)| 1 (50.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%)| 1 (50.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%)
Health 2 (66.7%) 0 (0.0%)[ 2 (66.7%)| 1 (33.3%) 0 (0.0%) 0 (0.0%)[ 1 (33.3%)| 2 (66.7%)| 1 (33.3%)[ 0 (0.0%)
Social 0(0.0%)| 0 (0.0%)| 1 (50.0%)| 1 (50.0%)| 0 (0.0%)| 0 (0.0%)[ 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%)
Education 3 (75.0%) 0 (0.0%)[ 3 (75.0%)| 2 (50.0%) 0 (0.0%)[ 0(0.0%)[ 0 (0.0%)| 0(0.0%) 0 (0.0%)[ 0 (0.0%)
Accommodation | 0 (0.0%) 0 (0.0%)[1 (100.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%)
Tourism 0(0.0%) 0(0.0%) 0(0.0%)[ 0(0.0%) 0(0.0%) 0(0.0%) 0 (0.0%) 0(0.0%) 0(0.0%) 0 (0.0%)
Other Services | 2 (50.0%)] 0 (0.0%)| 2 (50.0%) 0 (0.0%)[ 0 (0.0%) 0(0.0%) 0(0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%)
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Table 89 — Sector/Regional analysis of foreign worker recruitment efforts

Sector USA | Mexico | Europe | Asia Ce"‘.fa' Africa il Australia| SE Asia QL
America East Country
orvate 23 1 22 7 3 1 2 3 7 6
(37.7%)|  (1.6%) (36.1%) (11.5%) (4.9%) (1.6%) (6.6%) (4.9%) (3.3%) (9.8%)
o ublic 7 1 5 4 1 1] 2 2 1] 0
(87.5%) (12.5%) (62.5%) (50.0%) (12.5%) (12.5%) (25.0%) (25.0%) (12.5%) (0.0%)
) 2 0 2 o 0 0 1 2 1] 0
Health/Publ
ealth/Public | 110 006)l  (0.09%) (100.09%) (0.0%)  (0.0%) (0.0%) (50.0%)|(100.09%)| (50.09%)  (0.0%)
) 0 0 0 o 0 0 0 0 0 0
Health/Private | o 5ol 0.006)  (0.0%) (0.0%) (0.0%) (0.0%) (0.0%) (0.0%) (0.0%) (0.0%)
Key Findings:

Of the respondents that attempted to hire foreign workers, 49.2% attempted to
hire workers from the United States followed by 41.5% from Europe.

4.33.3Have you been successful in hiring foreign workers?

Figure 32 — Success of foreign worker recruitment

70 responses

30 (55.7%) Yes

31 (44.3%) No

Table 90 — Industry success of foreign worker recruitment

Industry Yes No
IAgriculture 2 (50.0%) 2 (50.0%)
Other Primary 0 (0.0%) 1 (100.0%)
Manufacturing 6 (60.0%) 4 (40.0%)
Construction 0 (0.0%) 4 (100.0%)
Transportation 1 (33.3%) 2 (66.7%)
Communication 2 (100.0%) 0 (0.0%)
Trade 4 (36.4%) 7 (63.6%)
Finance 1 (100.0%) 0 (0.0%)
Business Services 13 (68.4%) 6 (31.6%)
Government 0 (0.0%) 2 (100.0%)
Health 3 (100.0%) 0 (0.0%)
Social 1 (50.0%) 1 (50.0%),
Education 3 (75.0%) 1 (25.0%)
lJAccommodation 0 (0.0%) 1 (100.0%),
[Tourism 0 (0.0%) 0 (0.0%)
Other Services 4 (100.0%) 0 (0.0%)
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Table 91 — Sector success of foreign worker recruitment

Sector Yes No
Private 33 (54.1% 28 (45.9%)
Public 5 (62.5% 3 (37.5%)
Health/Public 2 (100.0% 0 (0.0%)
Health/Private 0 (0.0% 0 (0.0%)

Key Findings:

Of the respondents who attempted to hire foreign workers, only 55.7% indicated
that they were successful.

In the Private Sector, only 54.1% have been successful in hiring foreign
workers.

4.33.4What problems, if any, did you experience in hiring

foreign workers?

Figure 33 — Difficulties hiring foreign workers
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43 responses

Other

Problems:
Did not want to come to Saskatchewan (3 responses)
Obtaining working Visas (2)
Personal and financial reasons (2)
Uncompetitive salary (2)
Advised by Federa Employees it was not possible (1)
Change of plan on our part (1)
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Desire to return home (1)
Exchange rate (1)
Four years ago we had policy problems (1)
Hired family member on one occasion only (1)
HRDC (1)
Language barrier (1)
Providing suitable lifestyle (1)
Still in the process of hiring (1)
Student may not be renewed for employment by HRDC (1)
The paperwork was ridiculous (1)
We contracted foreign workers to work for us within (1)

Table 92 — Industry difficulties hiring foreign workers

Industry Incomplete docs Education Delays Other
Agriculture 1 (25.0%) 0 (0.0%) 2 (50.0%) 3(75.0%
Other Primary 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%
Manufacturing 3 (42.9%) 0 (0.0%) 2 (28.6%) 0 (0.0%
Construction 2 (50.0%), 1 (25.0%) 1 (25.0%) 1(25.0%
Transportation 0 (0.0%) 0 (0.0%) 1 (33.3%) 1(33.3%
Communication 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%
Trade 2 (18.2%) 2 (18.2%) 2 (18.2%) 6 (54.5%
Finance 0 (0.0%) 0 (0.0%) 0 (0.0%) 1 (100.0%
Business Services 1 (5.6%) 2 (11.1%) 7 (38.9%) 6 (33.3%
Government 1 (50.0%) 1 (50.0%) 1 (50.0%) 1 (50.0%
Health 0 (0.0%) 1 (33.3%) 3 (100.0%) 0 (0.0%
Social 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%
Education 0 (0.0%) 0 (0.0%) 3 (75.0%) 1(25.0%
lJAccommodation 0 (0.0%) 0 (0.0%) 1 (100.0%) 1(100.0%
Tourism 0 (0.0%) 0 (0.0%) 0 (0.0%) 0 (0.0%
Other Services 1 (25.0%) 0 (0.0%) 1 (25.0%) 0 (0.0%
Table 93 — Sector difficulties hiring foreign workers

Sector Incgr:cpslete Education Delays Other
Private 9 (16.1%) 5 (8.9%) 17 (30.4% 18 (32.1%)
Public 2 (25.0%) 1(12.5%) 5 (62.5% 3 (37.5%)
Health/Public 0 (0.0%) 1 (50.0%) 2 (100.0% 0 (0.0%)
Health/Private 0 (0.0%) 0 (0.0%) 0 (0.0% 0 (0.0%)
Key Findings:

Of the respondents who hired foreign workers, 50.0% experienced delays, while
43.8% experienced “ other” problems.
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4.33.50f the foreign workers you hired, how successful have

you been in retaining them?

Figure 34 — Retention success of foreign workers

43 responzes

25 (58.1%) Very Successful

13 (30.2%) Somewhat

Table 94 — Industry retention success of foreign workers

Very Not
Industry Successful Somewhat Successful
IAgriculture 2 (100.0%) 0 (0.0% 0 (0.0%)
Other Primary 0 (0.0%) 0 (0.0% 0 (0.0%)
Manufacturing 3 (42.9%) 3(42.9% 1 (14.3%)
Construction 0 (0.0%) 0 (0.0% 0 (0.0%)
[Transportation 1 (100.0%) 0 (0.0% 0 (0.0%)
Communication 2 (100.0%) 0 (0.0% 0 (0.0%)
Trade 3 (60.0%) 2 (40.0% 0 (0.0%)
Finance 1 (100.0%) 0 (0.0% 0 (0.0%)
Business Services 7 (53.8%) 4 (30.8% 2 (15.4%)
Government 0 (0.0%) 0 (0.0% 0 (0.0%)
Health 2 (50.0%) 2 (50.0% 0 (0.0%)
Social 1 (50.0%) 0 (0.0% 1 (50.0%)
Education 2 (66.7%) 1(33.3% 0 (0.0%)
IAccommodation 0 (0.0%) 0 (0.0% 0 (0.0%)
Tourism 0 (0.0%) 0 (0.0% 0 (0.0%)
Other Services 2 (50.0%) 1 (25.0% 1 (25.0%)

Table 95 — Sector retention success of foreign workers

Sector Very Successful| Somewhat Not Successful
Private 21 (58.3%) 10 (27.8%) 5 (13.9%
Public 4 (80.0%) 1 (20.0%) 0 (0.0%
Health/Public 0 (0.0%) 2 (100.0%), 0 (0.0%
Health/Private 1 (100.0%) 0 (0.0%) 0 (0.0%

Key Findings:

5{11.6%) Mot Successful

Of the Employerswho successfully hired foreign workers, 58.1% were
successful in retaining the foreign worker, while 11.6% were not successful.

Of the foreign workers hired in the Private Sector, 58.3% of the employerswere
very successful in retaining them.
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4.33.5.1 Youindicated you were very successful in retaining foreign
workers. What initiatives did you undertaketo ensure retention?

Nothing special (3 responses)

Supportive, respectful environment (2)

Competitive saary, bonus and benefits program (2)

Competitive pay and great work environment (2)

Co-owner isfrom the US (dud citizenship)

Any foreign workers employed by ourselves were contracted to work for us within their
own country. We retained them for the duration of the contract.

Benefits package and excellent laboratory equipment.

Good work environment. Work that is stimulating and relevant in their field. Project
specific terms of employment.

Offering a partnership in the company.

Permanent employment allowed them to stay in Canada.

Supportive environment for increasing their skills through on the job training, good
communication, excellent group environment.

Supportive workplace, i.e. assist in re-settling, language acquisition (if required), training
(if required).

Tenure-track and research equivalents are advertised in international journals and web
Stesaswell as at other ingtitutions

Thorough interview processes and applications

4.33.5.2 Youindicated you were not successful in retaining foreign
workers. What challenges did you encounter that impacted
retention?

Cultura change
Left once they were trained

Personal reasons
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4.33.6Approximately how many foreign workers have you hired
from outside Canada in the past two years?

Table 96 — Industry hires of foreign workersin the past two years

Number of | Total Number
Industry Workers of Workers Percentage
IAgriculture 90| 923 9.8%
Other Primary 0 786 0.0%
Manufacturing 19 6,565 0.3%
Construction 0 1,033 0.0%
Transportation 1 2,774 0.0%
Communication 3 946 0.3%
Trade 2 2,038 0.1%
Finance 11 1,885 0.6%
Business Services 42 2,953 1.4%
Government 0 4,519 0.0%
Health 47 9,169 0.5%
Social 0 733 0.0%
Education 8 6,383 0.1%
IAccommodation 0 2,865 0.0%
Tourism 0 874 0.0%
Other Services 5 854 0.6%
Total 230 45,300 0.5%

Table 97 — Sector hires of foreign workersin the past two years

austy | N o [0 N0 percontege
Private 85 23,712 0.4%)
Public 98 11,670 0.8%
Health/Public 43 8,985 0.5%
Health/Private 4 933 0.4%
Total 230 45,300 0.5%

Key Findings:

For all respondents, the total number of foreign workers hired from outside
Canada in the past two years was 230, with a maximum of 80 for one

organization (in Agriculture).
As a percentage of the current workforce, the Agriculture sector hired the most

foreign workers, representing 9.8% of its current workforce.
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4.33.7What occupation(s) did you hire these foreign workers to

fill?

Registered Nurse — 26 responses
Medical Oncologist — 6
Scientist - 5

Engineer -3

Database Analyst — 2
Graphic Designer - 2
Machinists - 2
Management Consultant - 2
Occupational Therapist — 2
Perfusionist — 2
Physiotherapist - 2
Researcher - 2

Sales Person - 2
Technician - 2

Academic
Plant/Operations Manager
Post Doctoral

Project Manager

Radiation Therapist
Respiratory Therapist
Service technician
Seamstress

Sonographer
Technicians/Mechanic

Accounting

Anatomic Pathologists
Audio Technician

Auto body

Bio Leader

Camera Operator
Cardiovascular Technician
Computer Programmer
Development

Faculty

Field Biologists

Finance

Gaffer

Grip

HACCP Coordinator/Quality Assurance
Head Coach

Health Record Technician
Instructor

Labourers

Management

Marketing

Wood Designers

Wood Engineering

Truck Driver
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4.34Please indicate if there are regions/countries from which
you may be interested in hiring workers?

Figure 35— Interest by region in recruiting foreign workers
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431 responzes

Note: Australasiaincludes Australia, New Zealand, Papua New Guinea, and surrounding islands.

Other regions:
- Any country (55 responses)
India(2)
Ukraine (2)
Pakistan (2)
Any country, if Canadian citizen (1)
Great Britain (1)
Have hired from Kosovo for manual labor jobs (1)
Head office would hire people from other countries (1)
India (1)
Must be licensed to trade securities in Saskatchewan (1)
No specific interest one way or another (1)
Romania (1)
Russia (1)
This would depend on our product requirements (1)
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Table 98 — Industry interest by region in recruiting foreign workers

Industry USA |Mexico [Europe | Asia Erir;trrigla Africa Méciglte Auztiraala SE Asia %t::tr
14 3 10] 7 3 3 3 6 3 3
IAgriculture (60.9%)| (13.0%)| (43.5%)| (30.4%)| (13.0%)| (13.0%)| (13.0%)| (26.1%)| (13.0%)| (13.0%)
2 0 0 0 0 0 0 1] 0 1
Other Primary (25.0%)| (0.0%) (0.0%)] (0.0%)| (0.0%)| (0.0%)| (0.0%)| (12.5%) (0.0%)| (12.5%)
45 15 29 19 14 8 10] 18] 13 12
Manufacturing (39.1%)| (13.0%)| (25.2%)| (16.5%)| (12.2%) (7.0%)| (8.7%)| (15.7%)| (11.3%)| (10.4%)
16 5 g 5 3 3 3 7] 5 3
Construction (57.1%)| (17.9%)| (28.6%)| (17.9%)| (10.7%)| (10.7%)| (10.7%)| (25.0%)| (17.9%)| (10.7%)
24 9 11 5 3 5 3 9 5 g
Transportation | (53.3%)| (20.0%)| (24.4%)| (11.1%)| (6.7%)| (11.1%)| (6.7%)| (20.0%)| (11.1%)| (17.8%)
13 4 7 4 2 2 2 6 3 2
Communication | (50.0%)| (15.4%)| (26.9%)| (15.4%)| (7.7%)| (7.7%)| (7.7%)| (23.1%)| (11.5%)| (7.7%)
31 10 19 11 8 6 6 19 9 13
Trade (32.3%)| (10.4%)| (19.8%)| (11.5%)| (8.3%)| (6.3%)| (6.3%)| (19.8%)| (9.4%)| (13.5%)
24 3 14 5 3 3 2 8 3 5
Finance (33.8%)| (4.2%)| (19.7%)[ (7.0%)] (4.2%)[ (4.2%)] (2.8%) (11.3%)| (4.2%)| (7.0%)
Business 56 10 25 13 12 11 9 20 11 12
Services (40.9%)| (7.3%)| (18.2%)] (9.5%) (8.8%) (8.0%) (6.6%)| (14.6%) (8.0%)| (8.8%)
6| 3] 4 3 3 3 3 3 3] 2
Government (31.6%)| (15.8%)| (21.1%)| (15.8%)| (15.8%)| (15.8%)| (15.8%)| (15.8%)| (15.8%) (10.5%)
8 1 4 3 2 1 1 4 3 1
Health (53.3%)| (6.7%)| (26.7%)| (20.0%)| (13.3%)| (6.7%)| (6.7%)| (26.7%)| (20.0%)| (6.7%)
2 1] 1] 1] 2 1] 1] 1] 1] 1
Social (20.0%)| (10.0%)| (10.0%)| (10.0%)| (20.0%)| (10.0%)| (10.0%)| (10.0%)| (10.0%)| (10.0%)
8 3 5 4 4 2 3 7 2 3
Education (40.0%)| (15.0%)| (25.0%)| (20.0%)| (20.0%)| (10.0%)| (15.0%)| (35.0%)| (10.0%)| (15.0%)
13 9 12 10] 6 6 5 10] 10 3
IAccommodation | (39.4%)| (27.3%)| (36.4%)| (30.3%)| (18.2%)| (18.2%)| (15.2%)[ (30.3%)| (30.3%)[ (9.1%),
7 1 0 1] 0 0 0 0 1 a
[Tourism (58.3%)| (8.3%)] (0.0%)] (8.3%)] (0.0%)] (0.0%)| (0.0%)| (0.0%)[ (8.3%) (0.0%)
17| 2 11 4 1 1 1 6 3 2
Other Services | (53.1%)| (6.3%)| (34.4%)| (125%)| (3.1%) (3.1%)| (3.1%)| (18.8%)| (9.4%)| (6.3%)
Table 99 — Sector interest by region in recruiting foreign workers
Sector USA | Mexico | Europe | Asia ,Eg:rrieclla Africa Méiilf Auzti;ala SE Asia %%ftr
255 69 144 84 54 46 43 107] 64 64
Private (41.1%)| (11.1%)| (23.2%)| (13.5%)| (8.7%)| (7.4%)| (6.9%)| (17.2%)| (10.3%)| (10.3%)
23 9 13 10 10 8 8 14 8 5
Public (42.6%)| (16.7%)| (24.1%)| (18.5%)| (18.5%) (14.8%) (14.8%) (25.9%) (14.8%) (9.3%)
2] 0 1 0 0 0 0 2] 1 0
Health/Public (66.7%)| (0.0%)| (33.3%)| (0.0%) (0.0%) (0.0%) (0.0%) (66.7%)| (33.3%) (0.0%)
6 1] 2 1] 2 1] 1] 2 2 2
Health/Private (50.0%)| (8.3%)| (16.7%)| (8.3%)| (16.7%)| (8.3%)| (8.3%)| (16.7%)| (16.7%)| (16.7%)
Key Findings:

Of the total survey respondents, 66.4% indicated interest in hiring foreign
workers from the United States, followed by 37.1% from Europe, and 29% from

theregion of Australasia.
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4.35Would you be willing to participate in afocus group?

Figure 36 — Interest in focus group participation

80 (27.3%) Yes

503 (72.7%) No

692 responses
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Questions Specific to the Public Sector

4.36Please indicate if you are planning on changing the level of
services provided by your organization.

Figure 37 — Public sector anticipated level of service changes

36 (47 4%) Increase

2{2.6%) Decrease

{11.8%) Unsure
20 (38.1%) Remain the Same

TG responzes

Key Findings:
The percentage of the Public sector that indicated they plan to increase their
level of serviceis 47.4%, while only 2.6% expect their service level to decrease.

4.36.1Please indicate why you expect your service to increase.

Figure 38 — Reasonsfor level of serviceincrease
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Description Key of reasons

Demand Increased demand for services

Government Increased funding from the government

Other sources Increased funding from sources other than government
Other Other reasons (please specify)

Other Reasons;

Expansion of our mandate (1 response)
Expansion of research (1)

New service delivery mode to be introduced (1)
Stay involved in community year-round (1)
Wildlife and conservation issues (1)

Table 100 — Industry reasonsfor level of serviceincrease

Industry Government | Demand Other Other
sources reasons

IAgriculture 17% 50% 17% 17%
Other Primary NA NA NA NA
Manufacturing NA NA NA NA
Construction 0% 100% 0% 0%
Transportation NA NA NA NA
Communication 0% 100% 0% 0%
Trade NA NA NA NA
Finance 0% 67% 0% 33%
Business Services 20% 80% 0% 0%
Government 31% 50% 13% 6%
Health 0% 100% 0% 0%
Social 0% 80% 20% 0%
Education 25% 50% 25% 0%
IAccommodation NA NA NA NA
[Tourism 0% 33% 0% 67%
Other Services 0% 100% 0% 0%

Key Findings:

The top reason public sector employers believe their service will increaseisdue
to the growing demand for their services, accounting for 83.3% of the
I eSPONSEs.
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